
 

 

   

B.Com - Semester – II 

Sl. 

No. 
Course Name of the subject 

Total 

Marks 

Mid. 

Sem. 

Exam 

Sem. 

End 

Exam 

Teaching 

Hours** 
Credits 

1. First  

Language  

English 
100 25 75 

4 3 

2. Second 

Language  

(Tel/Hindi/Urdu/Sans) 
100 25 75 

4 3 

3. Foundation 

Course -3 

ICT-1 (Information & 

communication Technology) 
50 --- 50 2 2 

4. Foundation 

Course-4   

Communication & Soft Skills-1 
50 --- 50 2 2 

5. DSC 1 B Fundamentals of Accounting-II 100 25 75 5 4 

6. DSC 2 B Business Environment 100 25 75 5 4 

7. DSC 3 B Business Economics-II 100 25 75 5 4 

Total 600 125 475 27 22 

 

 

 

  B.Com- Semester – III 

 

Sl. 

No. 
Course Name of the subject 

Total 

Marks 

Mid. 

Sem. 

Exam 

Sem. 

End 

Exam 

Teaching 

Hours** 
Credits 

1. First  

Language  

English 
100 25 75 

4 3 

2. Second 

Language  

(Tel/Hindi/Urdu/Sans) 
100 25 75 

4 3 

3. Foundation 

Course- 5 

ICT-2 (Information & 

communication Technology) 
50 --- 50 2 2 

4. Foundation 

Course- 6  

Communication & Soft Skills-2 
50 --- 50 2 2 

5. DSC 1 C Corporate Accounting 100 25 75 5 4 

6. DSC 2 C Business Statistics-I 100 25 75 5 4 

7. DSC 3 C Banking Theory & Practice 100 25 75 5 4 

Total 600 125 475 27 22 

 

 

  

GAYATRI VIDYA PARISHAD COLLEGE FOR DEGREE AND PG COURSES(A) 

NAME OF THE PROGRAM: B.Com(w.e.f. 2018-19 admitted batch)   

COURSE STRUCTURE 

 

SEMESTER-I 

Sl. 

No. 
Course Name of the subject 

Total 

Marks 

Mid. 

Sem. 

Exam* 

Sem. 

End 

Exam 

Teaching 

Hours** 
Credits 

1. First  

Language  

English 100 25 75 4 3 

2. Second 

Language  

(Tel/Hindi/Urdu/Sans) 100 25 75 4 3 

3. Foundation 

Course -1 

HVPE (Human Values & 

Professional Ethics)* 

50 --- 50 2 2 

4. Foundation 

Course- 2  

Environmental Studies 50 --- 50 2 2 

5. DSC     1 A Fundamentals of Accounting-I 100 25 75 5 4 

6. DSC     2 A Business Organization   100 25 75 5 4 

7. DSC     3 A Business Economics-I 100 25 75 5 4 

Total 600 125 475 27 22 



 

 

 B.Com -Semester – IV 

 

Sl. 

No. 
Course Name of the subject 

Total 

Marks 

Mid. 

Sem. 

Exam 

Sem. 

End 

Exam 

Teaching 

Hours** 
Credits 

1. Foundation 

Course- 7  

Communication & Soft Skills-3 
50 --- 50 2 2 

2. Foundation 

Course- 8 

Analytical Skills* 
50 --- 50 2 2 

3. Foundation 

Course- 9 

Entrepreneurship 
50 --- 50 2 2 

4. Foundation 

Course- 10 

Leadership Education** 
50 --- 50 2 2 

5. DSC 1 D Accounting for Service 

organizations 
100 25 75 5 4 

6. DSC 2 D Business Laws 100 25 75 5 4 

7. DSC 3 D Income Tax 100 25 75 5 4 

8. DSC 4D  Business Statistics-II 100 25 75 5 4 

Total 600 100 500 28 24 

 

 

 

 

 

Table-5: B.Com -Semester – V 

 

Sl. 

No. 
Course Name of the subject 

Total 

Marks 

Mid. 

Sem. 

Exam 

Sem. 

End 

Exam 

Teaching 

Hours** 
Credits 

1 DSC 1 E 5.2 Cost Accounting 100 25 75 5 4 

2. DSC 2 E 5.3 Indirect Taxes 100 25 75 5 4 

3. DSC 3 E 5.4 Commercial Geography 100 25 75 5 4 

4. Elective-DSC 

1F/Inter-disp. 
Cluster Electives -1 

 

1. E-Commerce 

5.5 e-Commerce 

5.6Business Networks 

5.7 Project Work: Working with 

Organizations on e-Commerce activities, viz., 

Amazon.com., Flipkart, etc. /Online 

Operations in Banks 

 

2. Retailing 

5.5 Purchase Management 

5.6 Stores Management 

5.7 Project Work:  Survey on Rural 

Producers/Retailing  Practices (Kirana) 

 

3. Corporate Accounting 

5.5 Accounting & Auditing Standards 

5.6  Accounting for Government Entities 

5.7 Project Work:  Application of Accounting 

& Auditing Standards in Companies 

/Internship in Govt. Depts. (Treasury, Local 

Bodies, Public Utilities, Govt. Corporations, 

etc.) 

 

4. Security Market Operations 

100 25 75 5 4 

5. Elective-DSC 

2F /Inter-disp. 
100 25 75 5 4 

6. Elective-DSC 

3F/Inter-disp. 
100 25 75 5 4 

     



  5.5 Financial Markets 

5.6 Stock Market Operations 

5.7 Project Work: Survey on Investment 

behaviour/Working with on Stock issues, 

Share transfers, Documentation, Commodity 

trading, Derivatives, etc. 

 

5. Banking & Financial Services 

5.5 Central Banking 

5.6 Rural and Farm Credit 

5.7 Project Work: Rural Credit 

survey/Banking operations/Credit Appraisal  

 

6. Taxation 

5.5Assessment of Tax: Individual, HUF and 

Partnership 

5.6 Corporate Taxation 

5.7 Project Work: Working on Tax Filing 

Procedures & Documentation with IT 

Dept/Auditor/Tax Consultant 

 

7. Insurance 

5.5 Life Insurance  

5.6 Non- Life Insurance 

5.7 Project Work: Working with Insurance 

Companies/Development Officers/Agents on 

Policies & Documentation. 

 

8. Logistics & Supply Chain Management 

5.5 Logistics Management - Surface 

5.6Logistics Management - Air and Sea 

5.7Project Work:  Internship in Transport 

Organizations/ Railways/Ports /Tour 

Operators (on Goods, Parcel and  Courier 

Services)  

 

9. Advertising and Sales Promotion 

5.5 Advertising and Media Planning 

5.6  Brand Management 

5.7 Project Work: Working with Advertising 

Agencies/ Survey in Business units 

 

10. Computer Applications 

5.5 Database Management & Report Generator 

5.6 Management Information system 

5.7 Project Work: Working on Debase 

Applications & Report generations and 

Documentation / Designing MIS Systems in 

different types of business units. 

 

Total 600 
  

30 24 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Table-6: B.Com- Semester – VI 

 

Sl. 

No. 
Course Name of the subject 

Total 

Marks 

Mid. 

Sem. 

Exam 

Sem. 

End 

Exam 

Teaching 

Hours** 
Credits 

1. DSC 1 G 6.2 Marketing 100 25 75 5 4 

2. DSC 2 G 6.3 Auditing 100 25 75 5 4 

3. DSC 3 G 6.4 Management Accounting 100 25 75 5 4 

4.  

Elective-DSC 

1 H/Inter-

disp./Gen. 

Elec. 

Cluster Electives -2 

 

1A. e-Commerce 
6.5 e-Payments System 

6.6 Social Media and e-Marketing 

6.7 Project Work:  Working with 

Organizations on Tele-marketing /e-

Shopping Activities  

 

 

2A. Retailing 

 6.5 Agricultural & Rural Marketing 

6.6 Warehouse Management 

6.7 Project Work:  Survey on Hawkers/ 

Working with Warehouses  

 

3A. Corporate Accounting 

6.5 Financial Reporting 

6.6 Emerging Areas in Accounting 

6.7 Project Work: Financial Reporting 

practices in Companies/ Survey on 

Human Resource/ 

       Environmental Accounting. 

 

4A. Security Market Operations 

6.5 Derivatives Trading 

6.6 Stock Market Regulatory Framework 

6.7 Project  Work: Internship in Stock 

Exchanges/ Mutual Funds /Working with 

Stock Brokers  

 

5A. Banking & Financial Services 

6.5 Financial Services 

  6.6 Marketing of Financial Services 

  6.7 Project Work: Working with Financial 

Services Firms on Documentation for 

Sanction of Loans and financial Services 

 

6A. Taxation 

6.5 Service Tax & VAT  

6.6 Tax Planning and Management 

6.7 Project Work: Internship on Tax 

Planning Practices in Business Units 

 

7A. Insurance 

 6.5 Marketing of Insurance Services 

6.6 Insurance Regulatory Framework 

6.7 Project  Work: Survey on Settlement of 

Claims and Customer Care 

 

8A. Logistics & Supply Chain  

Management 

6.5 Supply Chain Management - Products 

6.6 Supply Chain Management - Services 

100 

 

 

 

25 

 

 

 

75 

 

 

 

5 

 

 

 

4 

 

 

 

5. Elective-DSC 

2H/Inter-

disp./Gen. 

Elec. 

100 

 

 

25 

 

 

75 

 

 

5 

 

 

4 

 

 

6. Elective-DSC 

3H/Inter-

disp./Gen. 

Elec. 

100 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

25 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

75 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

5 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



6.7 Project Work: Internship with Freight 

Operators/ Supply Chain Management 

Practices in Business Units 

 

9A.  Advertising and Sales Promotion 

6.5 Sales Promotion 

  6.6 Direct Marketing 

  6.7 Project work: Survey with 

Customers/Sales Force/Middlemen 

 

10A. Computer Applications 

6.5 e-Commerce Applications 

6.6  Enterprise Resource Planning 

6.7 Project Work: Working on the 

applications of ERP packages in Companies 

/ Internship/Projects  in e-Commerce 

Companies on the Design and Creation of 

websites. 

 

Total 600 
  

30 24 

Grand Total 
   

164 134 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 



SEMESTER -1 

Telugu

 

 



 
GAYATRI VIDYA PARISHAD DEGREE &P.G.COURSES[A] 

B.Com,B.Sc,BBA/BCA 
HINDI SYLLABUS UNDER CBCS 

FIRST SEMESTER HINDI 
PAPER- I HINDI GADYA SANDESH (w.e.f 2019-2020) 

 
TOTAL:  60hrs per semester                           credits:3 
Courses objectives: 

 संपर्कभाषारे्रूपमेंभारतरे्विवभन्नक्षेत्रॊंमेंइसर्ामहत्िपूर्कस्थानहैं। 
 विदशेीविश्वविद्यालयॊंमेंवहन्दीर्ोएर्भारतीयभाषारे्रूपमेंपढाईजातीहैंऔरइसर्ोपढानरेे्वलएभार

तरे्विवभन्नविश्वविद्यालयॊंसआेचायॊंर्ोभेजाजाताहैं। 
 स्नातर्रे्वलएवनर्ाकररतपाठ्यक्रमविध्यार्थकयोंर्ोस्नातर्ोत्तरस्तरपरआसेटऔरआरसेटदोनॊंभरतीपरी

क्षाओंरे्वलएउपयोगीह।ै 
 स्नातर्स्तरपरर्ायाकलयीसंबरं्जोर्ायाकलयीनवहन्दीपाठ्यक्रमविवभन्नपदपरनौर्ररयोंरे्वलएउपयोगी

हयैथावहन्दीअनुिादर्,वहन्दीटंर्र्,वहन्दीअवर्र्ारी,वहन्दीपत्राचारआदद| 
 व्यार्रर्र्ीसभीपहलूऒंपरविद्यार्थकयोंर्ोविषदरूपअध्ययनर्रायागयाह।ैक्यॊंदर्व्यार्रर्हीदर्सी

भाषार्ीरीढहोतीह।ैक्यॊंदर्भाषाहीविचारविनमयर्ासार्नह।ै 
UNIT -1.[12hrs] 

सावहत्यर्ीमहत्ता [CO1] 

सावहत्यसमाजर्ादपकर्ह।ैजैसेशरीररे्वलएवजतनाआिश्यर्होताहमैवस्तष्र्रे्वलएसावहत्यउतनाही।वजसतरहविरृ्

तभॊजनर्रनसेेव्यविबीमारहोर्रवबगडजाताहउैसीतरहअच्छाभॊजनर्रनेपरमनुष्यस्िस्थहोर्रअच्छेर्ामर्रस

र्ताह।ैविज्ञानएिंसावहत्यर्ाघवनष्ठसंबंर्ह।ैविज्ञानजीिनर्ोशविशालीऔरिैभिपूर्कबनाताहजैीिनर्ोसुंदरतथा

आर्षकर्बनाताह।ैभारतमेंदर्सीभाषार्ोहमसीखनेरे्वलएमातृभाषार्ोनाभूलो।वजसदशेर्ासावहत्यवजतनासुन्दरहॊ

गाउसदशेर्ीसंस्रृ्वतउतनीहीउन्नतहोगी। 
विद्यार्थकयॊंर्ोसंस्रृ्वत,सावहत्यऔरविज्ञानआददविषयोंसेसबंंर्अिगतर्रायाजाताहजैोउनरे्व्यवित्िवनमाकर्मेंस

हायर्होताह।ै 

 
UNIT-2.[10hrs] 
सच्चीिीरता [CO2] 

इसपाठसेलेखर्र्हतेहैंदर्रर्क्षेत्रमेंजूझनेिालायोद्दाहीिीरनहींहोते,िरनदर्सीपवित्रध्येय,आदशकऔरर्ायकरे्वलएसा

र्नर्रनेिालेमहात्माऔरसार्ुभीसच्चेिीरहोतेहैं।इसपाठरे्द्वाराव्यविस्ितंत्ररूपसेसमस्याओंमेंफसनेसेभीदर्सीप्रर्ा

रर्ैयकसेलक्ष्यर्ोनाछोडर्रलक्ष्यवसद्दर्रनाचावहएछात्रॊंर्ोबताईगई।विद्यार्थकयॊंर्ोमानिमूल्यॊंर्ीसीखइसपाठरे्

माद्यमसेदीगईह।ैसाथहीसच्चिेीरतार्ापररचयदरे्रउन्हेंसच्चेिीरबननरे्ापे्ररर्दीगईह।ै 
 

 

 

UNIT-3(12hrs] 



वमत्रता [CO3] 

"वमत्रता " नईपीढीरे्वलएपे्ररर्वनबंर्हैं।मनुष्य-
जीिनमेंवमत्रताएर्सुनहराअद्यायह।ैविश्वासपात्रवमत्रजीिनर्ीऔषर्ीहै,खजानाह।ैआजर्लवमत्रतारे्नामपरफूहड

पनहीअवर्र्प्रचवलतह।ैबुरीवमत्रतार्ोपार्रदर्तनेहीयुिर्पथभ्रष्टहोगये। 
विद्यार्थकयॊंएर्र्च्चीवमट्टीर्ीमूर्तकरे्समानहोतहेैं।उनर्ोवजसरूपमेंबनायाजायिहीरूपमेंडलजातेहैं।चाहउेन्हेंराक्षस

बनायाजाययादिेता।इसवलएजीिनमेंसच्चेवमत्रप्राप्तर्रनाबहुतर्रठनर्ामह।ै 
विद्याथीजीिनमेंयुिािस्थाविशेषर्रस्नातर्स्तररे्विद्यार्थकयॊंरे्वलएवमत्रतावनबंर्बहुतहीपे्ररर्ादायर्ह।ै 
UNIT-4(12hrs] 

मवुिर्न:[CO4] 

"मुविर्न"एर्आदशोन्मुखयथाथकिादीर्हानीहजैोर्ार्मकर्असवहष्रु्तारे्इसयुगमेंअवर्र्प्रासंवगर्ह।ैयेर्हानीसंप्रा

दावयर्संपूर्कतासेऊपरउठर्रमानिव्यिहारर्ीउदारतार्ावचत्रर्र्रतीह।ैलालादािुदयालरे्व्यिहारॊंमेंगरीबमुस

लमानरहमानरे्उदारतार्ोदखेर्रपररितकनआजाताह।ैमुसलमानहोर्रभीअपनीदयनीयअिस्थामेंभीगायर्ोर्साई

रे्हाथमेंनहींभेजनार्मपैसेदनेिेालेलालादािुदयालर्ोभेजेदतेेह।ै 
 UNIT-5  :[12hrs] 
 
 
गूदडसाई[CO5] 

इसर्हानीमें "जयशंर्रप्रसाद" नेसमझायादर्भगिानसिाांतयाकमीह।ै"आत्माितसिकभूतानी" 
विचारर्ारार्ोसमझायाह।ैइसर्हानीरे्द्वाराभगिानहरजगहबसतेहऔैरचररत्रहीदर्सीर्ीमूलर्नहोताहजैावतया

र्नसेर्ोईमहाननबनताअपनाचररत्रयासंस्र्ारोंसेहीमहानबनताह।ै 
 

उसनरे्हाथा:[CO5] 

इसर्हानीमेंउन्हॊंनवेिशुद्दआदशकपे्रम,त्याग,बवलदानतथासंयमपरविशेषबलददयाह।ैछात्रॊंमेंमानिीयभािनाऒंर्ोब

ढानाहीइसर्हानीर्ाउद्दशे्यह।ै 
इसर्हानीरे्माद्यमसेविद्यार्थकयॊंर्ोयहपे्ररर्ादीगईहदैर्पे्रमऔरबवलदानर्ाजीिनमेंअत्यंतमहत्िपूर्कस्थानददयाग

याह।ैप्रार्जायपरिचननाजायइसीतथ्यर्ोसैवनर्लहनाससहंर्ीमाद्यमसेर्हानीर्ारनेवसद्दर्रनेर्ार्ोवशशदर्याह।ै

विद्यार्थकयॊंर्ोजीिनमेंपे्रमऔरबवलदानर्ीमहत्िर्ोसमझायाह।ै 
व्यार्रर् 

सलंगCO1,िचनCO1,र्ालCO2,िाच्यCO2,िाक्योंर्ीशुविCO3,शब्दप्रयोगCO3,र्ायाकलयीशब्द-

[पाररभावषर्शब्दिली-अंग्रेजीसेवहन्दी]CO3,विलोमशब्द[CO2],पत्रलखेन  :व्यविगतऔरसरर्ारीपत्र[CO4] 

व्यार्रर्पाठ्यक्रमरे्अंतगकतविद्यार्थकयॊंर्ोसलंग ,िचन ,र्ाल 
,िाच्यसंबंर्ीज्ञानअनेर्उदाहरर्रे्माद्यमसेददयागयाह।ैभाषार्ीसबसेछीटीइर्ाईअक्षरसबसेबडीइर्ाईिाक्यह।ैशु
द्दिाक्यर्ीघटनरे्वलएसलंग,िचन,र्ाल,िाच्यआददर्ाज्ञानहोनाआिश्यर्ह।ैहरभाषार्ाअपनाएर्व्यिस्थाहोतीह।ै

विशेषर्रदवक्षर्में [आंध्रप्रदशे] 
मेंवहन्दीवसखातेसमयउनपरमातृभाषातेलुगुर्ाप्रभािहोनादखेाजाताह।ैइसवलएवहन्दीर्ोउसप्रभािसेमुिहोर्रवस

खानाएर्वशक्षर्र्ाउत्तमदावयत्िहतैादर्िेभारतमेंदर्सीभीप्रांतमेंजार्रअपनार्ायकसफलतापूिकर्र्रसरे्। 



पत्रलेखन:  र्ायाकलयीवहन्दीरे्अंतगकतविवभन्नतर्नीर्ीशब्दािलीअंगे्रजीसेवहन्दी ,वहन्दीसेअंग्रेजीतथापत्रलेखन 
,पत्ररे्विवभन्नरूपॊंर्ाअध्ययनर्रायाजाताह।ैर्ायाकलयीवहन्दीरे्ज्ञानसेएर्औरविद्यार्थकयॊंर्ोस्नातर्ोत्तरस्थानपर

विवभन्नप्रवतस्पदाकओंमेंभागलेनेसरर्ारीतथागैरसरर्ारीर्ायाकलयोंमेंनौर्रीप्राप्तर्रनेतथासरर्ारीउच्चस्थापरहोने

िालेविवभन्नपरीक्षाओंमेंसफलताप्राप्तर्रनेमेंअत्यंतउपयॊगीहैं। 
Courses Outcomes: 

 

CO1.विद्यार्थकयॊंर्ोसंस्रृ्वत,सावहत्यऔरविज्ञानआददविषयोंसेसंबंर्अिगतर्रायाजाताहजैोउनरे्व्यवित्िवनमाक

र्मेंसहायर्होताह।ै 
CO2.विद्यार्थकयॊंर्ोमानिमूल्यॊंर्ीसीखइसपाठरे्माद्यमसदेीगईह।ैसाथहीसच्चेिीरतार्ापररचयदेर्रउन्हेंसच्चेिीर

बननेर्ापे्ररर्दीगईह।ै 
CO3.विद्यार्थकयॊंएर्र्च्चीवमट्टीर्ीमूर्तकरे्समानहोतहेैं।उनर्ोवजसरूपमेंबनायाजायिहीरूपमेंडलजातेहैं।चाहउेन्हें

राक्षसबनायाजाययादिेता।इसवलएजीिनमेंसच्चेवमत्रप्राप्तर्रनाबहुतर्रठनर्ामह।ै 
CO4.इसर्हानीरे्माद्यमसेविद्यार्थकयॊंर्ोर्ार्मकर्सवहष्रु्तार्ीसीखवमलतीहजैोदशेरे्ितकमानराजनीवतर्,सामा
वजर्,र्ार्मकर्एिंसांस्रृ्वतर्पररवस्थवतयोंमेंप्रासंवगर्हैं। 
CO5.इसर्हानीरे्माद्यमसेविद्यार्थकयॊंर्ोयहपे्ररर्ादीगईहदैर्पे्रमऔरबवलदानर्ाजीिनमेंअत्यंतमहत्िपूर्कस्थानदद

यागयाह।ैप्रार्जायपरिचननाजायइसीतथ्यर्ोसैवनर्लहनाससंहर्ीमाद्यमसेर्हानीर्ारनेवसद्दर्रनेर्ार्ोवशशदर्

याह।ैविद्यार्थकयॊंर्ोजीिनमेंपे्रमऔरबवलदानर्ीमहत्िर्ोसमझायाह।ै 
 

REFERENCE BOOKS: 

Sno Authors Name Title Of Book Publishers Name 

 

1. V.L Narasimham 

Sivakoti And 

Dr.D.Lakshmi 

Hindi Gadya Sandesh 

Semester -1 

Loven Publishers 

2. Meenu Kadhariya ‘Kapil’                  Adunik Hindi Vyakaran Evam 

Rachana    

V.Kumar 

Publications 

Pvt.Ltd. 

 

3. Bhatt Kamaleswar Prayojanmulak Hindi   Children Book 

Bank. 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

DEPARTMENT OF SAMSKŖTAM 

1st Year B.Sc./B.Com/B.B.A./B.C.A 
Part - I (A) SAMSKŖTAM :: SEMESTER -  I 

(Prescribed Syllabus with effect from 2018-19 batch onwards under CBCS Pattern) 

TOTAL: 60hrs per semester                       credits:3PAPER – I  :: VIŚVABHĀRATĪ -1 

(POETRY, PROSE AND GRAMMAR) 

Unit-I                               (12hrs) 

    1. ABHIJŇĀNAM –CO1 

     Rāmāyaņam – KişkindhāKānda – 6th Canto 1- 27 Śloka-s 

(Ślokano.s 5,11,16,22 are only to be given for Pratipadārtha 

tātparyalekhanam)  

      

2. ĀTITHYAM-CO2                                                                     (Ślokano.s 5,15,16, are only to be given 

for Pratipadārtha 

Tātparyalekhanam) 

     Bhāgavatam – IX Skandha  - 21stAdhyāya : 1 - 36 Śloka-s 

Unit – II         (12hrs) 

 

Modern Poetry: 1. UNNATIH-CO3 

    From  BhāratīBhūşaņam by  DrD.N.Dīkşit 

 

     2. VIVIKTA PUŞPA  KARANDAH-CO4 

         By Dr. RāņīSadāśivaMūrtī, Selected Stanzas – 14 

Unit – III         (12hrs) 

 

Prose:  1.MŪRKHATĀ-CO-5 

(MūrkhaBrāhmaņaKathā&MūrkhaPanditaKathā) 

                                                                     From Aparīkşitakārakamof  Panćtantram – 3rd& 4th Stories 

Unit- IV         (12hrs) 

 

Grammar: 1. ŚABDĀH-CO-1 

     Ajanta Śabdāh, Deva, Kavi, Bhānu, Dhātŗ, Pitŗ, Go,  

Ramā, Matī 

2. DHĀTAVAH-CO-2 

     1st Conjugation – Bhū, Gam, Shthā, Dŗśir, Labh, Mud 

        2nd Conjugation – As 

        10th Conjugation – Bhāş 

Unit – V                              (12hrs) 



 

Grammar: 1. SANDHAYAH-CO-3 

     SvaraSandhih :Sarvarņadīrgha, Ayavāyāva, Guņa, Vŗddhi,  

Yaņādeśa. 

     Halsandhih :Śćutva, Sţutva, Anunāśika 

 

     2. SAMĀSĀH–CO-4 

     Dvandva, Tatpuruşa, Karmadhāraya, Dvigu. 

 

Text book: VIŚVABHĀRATĪ -1 - Developed and approved by the Sanskrit subject experts 

committee, Published byLorven Publications, Hyderabad, 2015 

 

 

 

 

GAYATRI VIDYA PARISHAD COLLEGE FOR DEGREE AND P.G. COURSES(A) 

ENGLISH, PAPER- I, SEMESTER-I SYLLABUS 

 (w.e.f .2016-17 admitted batch) 

TOTAL HOURS: 54         CREDITS: 3 

Course Objectives-: 

1. To make the students acquire required level of linguistic knowledge and skills to 

communicate effectively in English. 

2. To make students think creatively and employ literary tools for better expression 

through poetry. 

3. To make students use appropriate words and structures required for a situation. 

4. To make students familiar with dialogue writing, reading and role play. 

5. To make students improve vocabulary and grammatical ability. 

CO 1 UNIT- I Prose       No. of hours: 12 

1. A.P. J. Abdul Kalam:  The Knowledge Society  

2. NgugiWaThiong’o: The Language of African Literature 

CO 2 UNIT - II Poem                                                                              No. of hours: 12 

1. Robert Frost:  The Road Not Taken 

2. Nissim Ezekiel: Night of the Scorpion 

CO 3 UNIT – III Short Story  No. of hours: 10 

1.Mulk Raj Anand : The Lost Child 

 2. Henry Lawson:  The Loaded Dog 
CO4 UNIT - IV One Act Play      No. of hours: 8 

William Shakespeare: The Merchant of Venice 
CO 5 UNIT - V Grammar       No. of hours: 

121.Interrogative sentences   

2. Question Tags 

3.Syntax usage (make own sentences with the given words) 

4.Articles 

5.Prepositions 

6.Tenses 

7.Synonyms and Antonyms 

8.Spelling 



Course Outcomes-: 

CO1: Enables students to read and comprehend literary pieces. 

CO2: Enables students to write meaningfully on topics of interest or 

relevance. 

CO 3:Enables students to understand the finer aspects of creative writing 

CO4: Enable students to enhance their ability to write dialogues and exhibit intonation 

patterns. 

CO 5: Enables students improve vocabulary and grammatical ability. 

 

Text and Reference Books for Theory and Grammar (SEMESTER- I) 
1. Step Up With English - Orient Black Swan 

2. Wren and Martin 

 

 

 

 

 

GAYATRI VIDYA PARISHAD COLLEGE FOR DEGREE AND P.G COURSES(A) 

I Year B. Sc / B.Com / B.B.A/ Semester – I 

HUMAN VALUES AND PROFESSIONAL ETHICS 

(w.e.f admitted batch 2015-16) 

        2Hours/Week 

        Credits: 2 

 

COURSE OBJECTIVES 

1.Intended to develop a set of beliefs ,attitudes and habits that students should display 

concerning morality. 

2.To help the students understand that skills and values ensures happiness and prosperity 

which are the core aspirations of all human beings. 

3.To facilitate holistic development of the students towards the profession and the life.s 

 

Unit-I: Introduction to Value Education      [CO-1] 

1. Value Education, Definition, Concept and Need for Value Education 

2. The Content and Process of Value Education 

3. Basic Guidelines for Value Education 

4. Self Explanation as a means of Value Education 

5. Happiness and Prosperity as parts of Value Education 

Unit-II: Harmony in the Human Being      [CO-2] 

1. Human Being is more than just the Body 

2. Harmony of the Self (‘I’) with the Body 

3. Understanding Myself as Co-existence of the Self and the Body 

4. Understanding Needs of the Self and the Needs of the Body 

5. Understanding the Activities in the Self and Activities in the Body 

Unit-III: Harmony in the Family and Society and Harmony in the Nature    [CO-3] 

1. Family as a basic unit of Human Interaction and Values in Relationships 

2. The Basics for respect and today’s Crisis : Affection, Care, Guidance, Reverence, Glory, 

Gratitude and Love 

3. Comprehensive Human Goal : The Five dimensions of Human Endeavour 

4. Harmony in Nature : The Four orders in Nature 

5. The Holistic Perception of harmony in Existence 

Unit-IV: Social Ethics        [CO-4] 



1. The Basics for Ethical Human conduct 

2. Defects in Ethical Human Conduct 

3. Holistic Alternative and Universal order 

4. Universal Human Order and Ethical Conduct 

5. Human Rights violation and Social Disparities 

Unit-V: Professional Ethics       [CO-5] 

1. Value Based Life and Profession 

2. Professional Ethics and Right Understanding 

3. Competence in Professional Ethics 

4. Issues in Professional Ethics – The Current scenario 

5. Vision for Holistic Technologies, Production System and Management Models 

 

 

 

 

 

 

 

COURSE OUTCOMES 

 

CO1-In this unit the student learns about Need for value education and basic 

gudelines for value education. 

CO 2- In this unit student understands Needs and activities in the self and in the 

body 

CO3-In this unit the students learn comprehensive human goal and harmony in 

nature  

CO4-In this unit students develop awareness about universal human order and 

ethical conduct. 

CO5-In this unit students develop right understanding of professional ethics. 

 

 

Reference Books: 

 

1. A.N.Tripaty, Human Values, New Age International Publishers, 2003 

2. Bajpai.B.L., Indian Ethos and Modern Management, New Royal Book Co., Lucknow, 

Reprinted, 2004 

3. Bertrand Russell, Human Society in Ethics and Politics 

4. Corliss Lamont, Philosophy of Humanism 

5. Gaur.R.R., Sangal.R, Bagaria.G.P.,  A Foundation Course in Value Education, Excel 

Books, 2009 

6. Gaur.R.R., Sangal.R, Bagaria.G.P., Teacher’s Manual, Excel Books, 2009 

7. I.C.Sharma, Ethical Philosophy of India, Nagin & Co., Julundhar 

8. Mortimer.J.Adler, What Man has Made of Man 

9. R.Subramanian, Professional Ethics, Oxford University Press 

10. Text Book for Intermediate Ethics and Human Values, Board of Intermediate Education 

& Telugu Academy, Hyderabad 

11. William Lilly, Introduction to Ethics, Allied Publishers 

 
 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

GAYATRI VIDYA PARISHAD COLLEGE FOR DEGREE AND P.G COURSES (A) 

I Year B. Sc / B.Com / B.B.A/ Semester – I 

ENVIRONMENTAL STUDIES 
(w.e.f admitted batch 2015-16) 

Total: 36 Hours 

        Credits: 2 
COURSE OBJECTIVES: 

1. To acquire knowledge about the origin and functioning of the Nature. 
2. To understand the concept, structure and function of different ecosystems. 
3. To know about different types of pollutions, their effects and control measures. 
4. To develop sense of responsibility and concern for the welfare of the environment. 

 
Unit-I: Natural Resources       [CO-1](8hrs) 
The Multidisciplinary nature of Environmental Studies. Definition, scope and importance. Need 
for public awareness. Renewable and non-renewable resources: Natural resources and associated 
problems 

 Forest recourses: Use and over-exploitation, deforestation, case  studies. 

Timber extraction, mining, dams and their effects on forests and tribal people 

 Water resources: use and over – utilization of surface and ground water, floods, 

 drought, conflicts over water, dams- benefits and  problems 

 Mineral resources: Use and exploitation, environmental effects of extracting and using 

 mineral resources, case studies 

 Food resources: World food problems, changes caused by agriculture and overgrazing, 

 effects of modern agriculture, fertilizer- pesticide problems, water logging, salinity, 

 case studies 

 Energy resources Growing energy needs, renewable and  non-renewable 

energy sources, use of alternate energy sources, case studies 

 Land resources: Land as resources, land degradation, man induced landslides, soil 

 erosion and desertification 
a. Role of an individual in conservation of natural resources 
b. Equitable use of resources for sustainable lifestyles 

Unit-II: Ecosystems, Biodiversity and its conservation   [CO-2](10hrs) 
 Concept of an ecosystem 

 Structure and function of an ecosystem 

 Producers, consumers and decomposers  



 Energy flow in the ecosystem  

 Ecological succession 

 Food chains, food webs and ecological pyramids 
 Introduction, types, characteristic features, structure and function of the following 

 ecosystem:- Forest ecosystem, Grassland ecosystem, Desert ecosystem, Aquatic 
 ecosystems (ponds, streams, lakes, rivers, oceans, estuaries)  

 Introduction – Definition genetic, species and ecosystem diversity 

 Biogeographically classification of India 

 Value of biodiversity: Consumptive use, productive use, social, ethical  aestheticand 

 option values 

 Biodiversity at global, National and local levels 

 India as a mega – diversity nation 

 Hot-spots of biodiversity 

 Threats to biodiversity habits loss, poaching of wildlife, man wildlifeconflicts 

 Endangered and endemic species of India 

 Conservation of biodiversity: In-situ and Ex-situ conservation of biodiversity 
 
 
Unit-III: Environmental Pollution    [CO-3](6hrs) 

 Definition 

 Causes, effects and control measures of :-  

a. Air pollution 

b. Water pollution 

c. Soil pollution 

d. Marine pollution 

e. Noise pollution 

f. Thermal pollution 

g. Nuclear pollution 

 Solid waste management: Causes, effects and control measures of urban and industrial 

 wastes 

 Role of individual in prevention of pollution 

 Disaster management: floods, earthquake, cyclone and landslides 
 
Unit-IV: Social Issues and the Environment    [CO-4](6hrs) 

 From Unsustainable to Sustainable development  

 Urban problems related to energy  

 Water conservation, rain water harvesting, watershed management  

 Resettlement and rehabilitation of people; its problems and concerns Case studies 

 Climate change, global warming, acid rain, ozone layer depletion, nuclear accidents 

 and holocaust, case studies 

 Wasteland reclamation, Consumerism and waste products 

 Environment protection Act 

 Air (Prevention and control of Pollution) Act 

 Water (Prevention and control of Pollution) Act 

 Wildlife Protection Act, Forest Conservation Act 

 Issues involved in enforcement of environmental legislation 
 Public awareness 

 
Unit-V: Human Population and the Environment   [CO-5](6hrs)  

Population growth, variation among nations 

 Population explosion- Family welfare Programme 

 Environment and human health 

 Human Rights 

 Value Education  

 HIV/AIDS 



 Women and Child Welfare 

 Role of Information Technology in Environment and human health. 

 

 

 

 

 

 

 

 

 

 

 

. 

 

 

COURSE OUTCOME OF ENVIRONMENTAL STUDIES 

 

CO 1: In this unit the students learn about the scope and importance of Environmental studies. The 

students also understand about the types of natural resources and problems associated with them. 

 CO 2: In this unit the students understand about different kinds of ecosystems, biodiversity and its 

conservation. They also learn about types of biodiversity, values of biodiversity and threats to 

biodiversity. 

CO 3: In this unit the students gain knowledge about different types of environmental pollutions, 

their causes, effects and control measures. 

CO 4: In this unit the student learns about sustainable development and various environmental 

legislation Acts. 

CO 5: In this unit the students gain knowledge about characteristics of human population growth and 

its impact on environment. 

 

 

 

Reference Books: 

 

1. Environmental Studies (for Non-Engineering Students) by Prof. B.Sudhakara Reddy, 

Prof. T.Shivaji Rao, Prof. U.Tataji and Prof. K.Purushotham Reddy, published by 

Maruthi Publications, Guntur. (prescribed by APSCHE) 

2. Environmental Studies by Dr.M.Satyanarayana, Dr.M.V.R.K.Narasimhacharyulu, 

Dr.G.Rambabu and Dr.V.Viveka Vardhani, Published by Telugu Academy, Hyderabad. 

3. Environmental Studies by R.C.Sharma, Gurbir Sangha, published by Kalyani Publishers. 

4. Environmental Studies by Purnima Smarath, published by Kalyani Publishers. 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

SEMESTER -1  

 Fundamentals of Financial Accounting 

Credits: 4 Theory: Tutorial:  

Max Marks: 100 External: 75 Internal: 25 

Course Objectives: 

1. To acquaint with accounting concepts, process and preparation to final accounts. 

2. To develop conceptual understanding of financial accounting. 

Syllabus: 

Unit-I – Introduction to Accounting  

Need for Accounting – Definition – Objectives, Advantages – Book keeping and Accounting–

Accounting concepts and conventions - Accounting Cycle -  Classification of Accounts and its 

rules - Double Entry Book-keeping - Journalization - Posting to Ledgers, Balancing of ledger 

Accounts (problems). 

Unit –II: Subsidiary Books:  

Types of Subsidiary Books - Cash Book, Three-column Cash Book- Petty cash Book (Problems). 

Unit-III: Trail Balance and Rectification of Errors: 

Preparation of Trail balance - Errors – Meaning – Types of Errors – Rectification of Errors 

(Problems) 

Unit-IV- Bank Reconciliation Statement: 

Need for bank reconciliation - Reasons for difference between Cash Book and Pass Book 

Balances- Preparation of Bank Reconciliation Statement- Problems on both favorable and 

unfavourable balances. 

Unit -V: Final Accounts:   

Preparation of Final Accounts: Trading account – Profit and Loss account – Balance Sheet – 

Final Accounts with adjustments (Problems). 



Outcomes: 

1. Students are equipped with the basic principles of accounting. 

2. Students are able to maintain various books of accounts. 

3. Students gain knowledge in rectification of various erroneous transactions in the 

business. 

4. Students will be able to reconcile the cash book with the pass book of business. 

5. Students will be able to prepare summarized financial statements of a business. (Sole 

proprietorship)  

References: 

1. T.S.Reddy & A. Murthy, Financial Accounting , Margham Publications  

2. R L Gupta & V. K Gupta, Principles and Practice of Accounting, Sultan Chand & Sons 

3. S.P. Jain & K.L Narang, Accountancy-I,  Kalyani Publishers 

4. Tulasian, Accountancy -I, Tata McGraw Hill Co. 

5. V.K.Goyal, Financial Accounting, Excel Books 

6. K. Arunjothi,  Fundamentals of Accounting; Maruthi Publications  

 

                                                            SEMESTER I 

BUSINESS ORGANISATION 

Credits: 4 Theory: Tutorial:  

Max Marks: 100 External: 75 Internal: 25 

Course Objectives: 

UNIT: 1– Introduction 

Concepts of Business, Trade, Industry and Commerce – Features of Business -Trade 

Classification - Aids to Trade – Industry – Classification – Relationship of Trade, 

Industry and Commerce. 

UNIT:2- Business Functions and Entrepreneurship 

Functions of Business and their relationship - Factors influencing the choice of 

suitable form of organization – Meaning of Entrepreneurship – Characteristics of a 

good entrepreneur - Types – Functions of Entrepreneurship 

UNIT: 3– Forms of Business Organizations 

Sole Proprietorship – Meaning – Characteristics – Advantages and Disadvantages – 

Partnership - Meaning – Characteristics- Kinds of partners – Advantages and 

Disadvantages – Partnership Deed – Hindu-undivided Family – Cooperative Societies. 

UNIT: 4- Joint Stock Company 

Joint Stock Company – Meaning – Characteristics –Advantages – Kinds of 

Companies - Differences between Private Ltd and Public Ltd Companies. 

UNIT: 5- Company Incorporation 

Preparation of important Documents for incorporation of Company – Memorandum of 

Association – Articles of Association – Differences Between Memorandum of 

Association and Articles of Association - Prospectus and its contents. 

 



OUTCOMES: 

1. Students can easily acquire  the business qualities and business strategies 

2. Student is able to acquire managerial decision-making skills and ability to plan and 

implement new entrepreneur skills within a short time. 

3. Student will be able to design requirements for sole trading and partnership business 

4. Students will develop the analysis of company formation and its proceedings 

5. Students acquire motivational abilities and leadership skills. 

REFERENCE: 

1. C.D.Balaji and G. Prasad, Business Organization - Margham Publications, Chennai. 

2. R.K.Sharma and Shashi K Gupta, Business Organization - Kalyani Publications. 

3. C.B.Guptha, Industrial Organization and Management, Sultan Chand. 

4. Y.K.Bushan, Business organization and Management, Sultan Chand. 

5. Sherlekar, Business Organization and Management, Himalaya Publications 

 

SEMESTER I 

BUSINESS ECONOMICS – I  

Credits :04 Theory :  05 Hours  

Max. Marks :100 External : 75 Marks Internal : 25 Marks 

Course Objectives: 

• Business economics focuses on decision making within an organization from an economic 

point of view. 

• In business economics, students learn to develop models to obtain an understanding of 

economic phenomena. 

•  Business economics teaches consumers’ behaviour (maximization of satisfaction with 

their limited incomes) and producers’ behaviour (maximization of output with minimum 

resources)  

 

OUT COMES 

 1. Students will be able to apply various economic theories and reasoning to the problems of their 

businesses. 

 2. From Demand analysis students will be able to do decision making such as forecasting sales, 

determining profit making, marketing decision regarding advertisement for sales promotion and 

making financial decisions. 

 3. Students will be able to know how much increase or decrease in the commodity is desirable to 

make maximum profits. 

4.Students will be able to know various cost and revenue concepts in fixing the price of the products 

and calculating profit and loss. 

5.Breakeven analysis enables the students to understand profit structure 

Reference Books  



• S.Sankaran, Business Economics, Margham Publications, Chennai. 

• Business Economics - Kalyani Publications. 

• Business Economics – Himalaya  Publishing House. 

• Aryasri and Murthy Business Economics , Tata McGraw Hill. 

• Business Economics, Maruthi Publications. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SEMESTER - II 



Telugu 

 

 



 
 

 

 

 

 

 

 

 

 

 

 



GAYATRI VIDYA PARISHAD DEGREE &P.G.COURSES[A] 
                                               B.Com,B.Sc,BBA/BCA 
                                       HINDI SYLLABUS UNDER CBCS 
                                              FIRST SEMESTER HINDI 
                        PAPER- I HINDI GADYA SANDESH (w.e.f 2019-2020) 
 
Total : 60 hrs per semester                                                                                                                               
credits:3 
Courses objectives: 

 संपर्कभाषारे्रूपमेंभारतरे्विवभन्नक्षेत्रॊंमेंइसर्ामहत्िपूर्कस्थानहैं। 
 विदशेीविश्वविद्यालयॊंमेंवहन्दीर्ोएर्भारतीयभाषारे्रूपमेंपढाईजातीहैंऔरइसर्ोपढानरेे्वलएभार

तरे्विवभन्नविश्वविद्यालयॊंसआेचायॊंर्ोभेजाजाताहैं। 
 स्नातर्रे्वलएवनर्ाकररतपाठ्यक्रमविध्यार्थकयोंर्ोस्नातर्ोत्तरस्तरपरआसेटऔरआरसेटदोनॊंभरतीपरी

क्षाओंरे्वलएउपयोगीह।ै 
 स्नातर्स्तरपरर्ायाकलयीसंबरं्जोर्ायाकलयीनवहन्दीपाठ्यक्रमविवभन्नपदपरनौर्ररयोंरे्वलएउपयोगी

हयैथावहन्दीअनुिादर्,वहन्दीटंर्र्,वहन्दीअवर्र्ारी,वहन्दीपत्राचारआदद| 
 व्यार्रर्र्ीसभीपहलूऒंपरविद्यार्थकयोंर्ोविषदरूपअध्ययनर्रायागयाह।ैक्यॊंदर्व्यार्रर्हीदर्सी

भाषार्ीरीढहोतीह।ैक्यॊंदर्भाषाहीविचारविनमयर्ासार्नह।ै 
UNIT -1. [12hrs] 

सावहत्यर्ीमहत्ता [CO1] 

सावहत्यसमाजर्ादपकर्ह।ैजैसेशरीररे्वलएवजतनाआिश्यर्होताहमैवस्तष्र्रे्वलएसावहत्यउतनाही।वजसतरहविरृ्

तभॊजनर्रनसेेव्यविबीमारहोर्रवबगडजाताहउैसीतरहअच्छाभॊजनर्रनेपरमनुष्यस्िस्थहोर्रअच्छेर्ामर्रस

र्ताह।ैविज्ञानएिंसावहत्यर्ाघवनष्ठसंबंर्ह।ैविज्ञानजीिनर्ोशविशालीऔरिैभिपूर्कबनाताहजैीिनर्ोसुंदरतथा

आर्षकर्बनाताह।ैभारतमेंदर्सीभाषार्ोहमसीखनेरे्वलएमातृभाषार्ोनाभूलो।वजसदशेर्ासावहत्यवजतनासुन्दरहॊ

गाउसदशेर्ीसंस्रृ्वतउतनीहीउन्नतहोगी। 
विद्यार्थकयॊंर्ोसंस्रृ्वत,सावहत्यऔरविज्ञानआददविषयोंसेसबंंर्अिगतर्रायाजाताहजैोउनरे्व्यवित्िवनमाकर्मेंस

हायर्होताह।ै 
 

 

UNIT-2.[12hrs] 
सच्चीिीरता [CO2] 

इसपाठसेलेखर्र्हतेहैंदर्रर्क्षेत्रमेंजूझनेिालायोद्दाहीिीरनहींहोते,िरनदर्सीपवित्रध्येय,आदशकऔरर्ायकरे्वलएसा

र्नर्रनेिालेमहात्माऔरसार्ुभीसच्चेिीरहोतेहैं।इसपाठरे्द्वाराव्यविस्ितंत्ररूपसेसमस्याओंमेंफसनेसेभीदर्सीप्रर्ा

रर्ैयकसेलक्ष्यर्ोनाछोडर्रलक्ष्यवसद्दर्रनाचावहएछात्रॊंर्ोबताईगई।विद्यार्थकयॊंर्ोमानिमूल्यॊंर्ीसीखइसपाठरे्

माद्यमसेदीगईह।ैसाथहीसच्चिेीरतार्ापररचयदरे्रउन्हेंसच्चेिीरबननरे्ापे्ररर्दीगईह।ै 
 

UNIT-3.[12hrs] 

वमत्रता [CO3] 



"वमत्रता " नईपीढीरे्वलएपे्ररर्वनबंर्हैं।मनुष्य-
जीिनमेंवमत्रताएर्सुनहराअद्यायह।ैविश्वासपात्रवमत्रजीिनर्ीऔषर्ीहै,खजानाह।ैआजर्लवमत्रतारे्नामपरफूहड

पनहीअवर्र्प्रचवलतह।ैबुरीवमत्रतार्ोपार्रदर्तनेहीयुिर्पथभ्रष्टहोगये। 
विद्यार्थकयॊंएर्र्च्चीवमट्टीर्ीमूर्तकरे्समानहोतहेैं।उनर्ोवजसरूपमेंबनायाजायिहीरूपमेंडलजातेहैं।चाहउेन्हेंराक्षस

बनायाजाययादिेता।इसवलएजीिनमेंसच्चेवमत्रप्राप्तर्रनाबहुतर्रठनर्ामह।ै 
विद्याथीजीिनमेंयुिािस्थाविशेषर्रस्नातर्स्तररे्विद्यार्थकयॊंरे्वलएवमत्रतावनबंर्बहुतहीपे्ररर्ादायर्ह।ै 
UNIT-4 [12 hrs] 

मवुिर्न:[CO4] 

"मुविर्न"एर्आदशोन्मुखयथाथकिादीर्हानीहजैोर्ार्मकर्असवहष्रु्तारे्इसयुगमेंअवर्र्प्रासंवगर्ह।ैयेर्हानीसंप्रा

दावयर्संपूर्कतासेऊपरउठर्रमानिव्यिहारर्ीउदारतार्ावचत्रर्र्रतीह।ैलालादािुदयालरे्व्यिहारॊंमेंगरीबमुस

लमानरहमानरे्उदारतार्ोदखेर्रपररितकनआजाताह।ैमुसलमानहोर्रभीअपनीदयनीयअिस्थामेंभीगायर्ोर्साई

रे्हाथमेंनहींभेजनार्मपैसेदनेिेालेलालादािुदयालर्ोभेजेदतेेह।ै 
 UNIT-5  :[12hrs] 
गूदडसाई[CO5] 

इसर्हानीमें "जयशंर्रप्रसाद" नेसमझायादर्भगिानसिाांतयाकमीह।ै"आत्माितसिकभूतानी" 
विचारर्ारार्ोसमझायाह।ैइसर्हानीरे्द्वाराभगिानहरजगहबसतेहऔैरचररत्रहीदर्सीर्ीमूलर्नहोताहजैावतया

र्नसेर्ोईमहाननबनताअपनाचररत्रयासंस्र्ारोंसेहीमहानबनताह।ै 
 

 

उसनरे्हाथा:[CO5] 

इसर्हानीमेंउन्हॊंनवेिशुद्दआदशकपे्रम,त्याग,बवलदानतथासंयमपरविशेषबलददयाह।ैछात्रॊंमेंमानिीयभािनाऒंर्ोब

ढानाहीइसर्हानीर्ाउद्दशे्यह।ै 
इसर्हानीरे्माद्यमसेविद्यार्थकयॊंर्ोयहपे्ररर्ादीगईहदैर्पे्रमऔरबवलदानर्ाजीिनमेंअत्यंतमहत्िपूर्कस्थानददयाग

याह।ैप्रार्जायपरिचननाजायइसीतथ्यर्ोसैवनर्लहनाससहंर्ीमाद्यमसेर्हानीर्ारनेवसद्दर्रनेर्ार्ोवशशदर्याह।ै

विद्यार्थकयॊंर्ोजीिनमेंपे्रमऔरबवलदानर्ीमहत्िर्ोसमझायाह।ै 
व्यार्रर् 

सलंगCO1,िचनCO1,र्ालCO2,िाच्यCO2,िाक्यों र्ी शुवि CO3,शब्द प्रयोग CO3,र्ायाकलयी शब्द-

[पाररभावषर् शब्दिली-अंग्रजेी से वहन्दी ]CO3,विलोम शब्द [CO2],पत्र लखेन  :व्यविगत और 

सरर्ारी पत्र [CO4] 

व्यार्रर्पाठ्यक्रमरे्अंतगकतविद्यार्थकयॊंर्ोसलंग ,िचन ,र्ाल 
,िाच्यसंबंर्ीज्ञानअनेर्उदाहरर्रे्माद्यमसेददयागयाह।ैभाषार्ीसबसेछीटीइर्ाईअक्षरसबसेबडीइर्ाईिाक्यह।ैशु
द्दिाक्यर्ीघटनरे्वलएसलंग,िचन,र्ाल,िाच्यआददर्ाज्ञानहोनाआिश्यर्ह।ैहरभाषार्ाअपनाएर्व्यिस्थाहोतीह।ै

विशेषर्रदवक्षर्में [आंध्रप्रदशे] 
मेंवहन्दीवसखातेसमयउनपरमातृभाषातेलुगुर्ाप्रभािहोनादखेाजाताह।ैइसवलएवहन्दीर्ोउसप्रभािसेमुिहोर्रवस

खानाएर्वशक्षर्र्ाउत्तमदावयत्िहतैादर्िेभारतमेंदर्सीभीप्रांतमेंजार्रअपनार्ायकसफलतापूिकर्र्रसरे्। 



पत्रलेखन:  र्ायाकलयीवहन्दीरे्अंतगकतविवभन्नतर्नीर्ीशब्दािलीअंगे्रजीसेवहन्दी ,वहन्दीसेअंग्रेजीतथापत्रलेखन 
,पत्ररे्विवभन्नरूपॊंर्ाअध्ययनर्रायाजाताह।ैर्ायाकलयीवहन्दीरे्ज्ञानसेएर्औरविद्यार्थकयॊंर्ोस्नातर्ोत्तरस्थानपर

विवभन्नप्रवतस्पदाकओंमेंभागलेनेसरर्ारीतथागैरसरर्ारीर्ायाकलयोंमेंनौर्रीप्राप्तर्रनेतथासरर्ारीउच्चस्थापरहोने

िालेविवभन्नपरीक्षाओंमेंसफलताप्राप्तर्रनेमेंअत्यंतउपयॊगीहैं। 
 

Course Outcomes: 

 

CO1.विद्यार्थकयॊंर्ोसंस्रृ्वत,सावहत्यऔरविज्ञानआददविषयोंसेसंबंर्अिगतर्रायाजाताहजैोउनरे्व्यवित्िवनमाक

र्मेंसहायर्होताह।ै 
CO2.विद्यार्थकयॊंर्ोमानिमूल्यॊंर्ीसीखइसपाठरे्माद्यमसदेीगईह।ैसाथहीसच्चेिीरतार्ापररचयदरे्रउन्हेंसच्चेिीर

बननेर्ापे्ररर्दीगईह।ै 
CO3.विद्यार्थकयॊंएर्र्च्चीवमट्टीर्ीमूर्तकरे्समानहोतहेैं।उनर्ोवजसरूपमेंबनायाजायिहीरूपमेंडलजातेहैं।चाहउेन्हें

राक्षसबनायाजाययादिेता।इसवलएजीिनमेंसच्चेवमत्रप्राप्तर्रनाबहुतर्रठनर्ामह।ै 
CO4.इसर्हानीरे्माद्यमसेविद्यार्थकयॊंर्ोर्ार्मकर्सवहष्रु्तार्ीसीखवमलतीहजैोदशेरे्ितकमानराजनीवतर्,सामा
वजर्,र्ार्मकर्एिंसांस्रृ्वतर्पररवस्थवतयोंमेंप्रासंवगर्हैं। 
CO5.इसर्हानीरे्माद्यमसेविद्यार्थकयॊंर्ोयहपे्ररर्ादीगईहदैर्पे्रमऔरबवलदानर्ाजीिनमेंअत्यंतमहत्िपूर्कस्थानदद

यागयाह।ैप्रार्जायपरिचननाजायइसीतथ्यर्ोसैवनर्लहनाससंहर्ीमाद्यमसेर्हानीर्ारनेवसद्दर्रनेर्ार्ोवशशदर्

याह।ैविद्यार्थकयॊंर्ोजीिनमेंपे्रमऔरबवलदानर्ीमहत्िर्ोसमझायाह।ै 
 

REFERENCE BOOKS: 

Sno Authors Name Title Of Book Publishers Name 

 

1. V.L Narasimham 

Sivakoti And 

Dr.D.Lakshmi 

Hindi Gadya Sandesh 

Semester -1 

Loven Publishers 

2. Meenu Kadhariya ‘Kapil’                  Adunik Hindi Vyakaran Evam 

Rachana    

V.Kumar 

Publications 

Pvt.Ltd. 

 

3. Bhatt Kamaleswar Prayojanmulak Hindi   Children Book 

Bank. 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

DEPARTMENT OF SAMSKŖTAM 

1st Year B.Sc./B.Com/B.B.A./B.C.A 
Part - I (A) SAMSKŖTAM :: SEMESTER -  II 

(Prescribed Syllabus with effect from 2018-19 batch onwards under CBCS Pattern) 

PAPER – II  :: VIŚVABHĀRATĪ -2 (POETRY, PROSE AND GRAMMAR) 

Total: 60 Hrs                                                                                                                    Credits: 3 

Unit – I                                             (10hrs)  

 

 

 Poetry:      1. VASISHŢHĀŚRAMAGAMANAM –CO-1 

     Raghuvamśah – 1st Canto – 35 – 95 Śloka-s 

(Nakştrāmkitaślokano.s 2,5,7,9,11,12,17,20  are only to be given for    

Pratipadārthatātparyalekhanam)  

 

Unit – II                                    (12hrs)  

 

 

Poetry: 2 . GANGĀVATARAŅAM –-CO-2 

     Bhoja’sChampūRāmāyaņam – Bālakānda 

      

 

Unit – III                                   (12hrs)  

 

 

Prose:  1. PUŞPODBHAVA  CHARITAM  from   4th Chapter of   -CO-3 

PŪRVAPĪŢHIKĀ  ofDAŚAKUMĀRA CHARITAM  

      

2. KŖŞIPHALAM  from20th Chapter of  KĀLĀYA TASMAI  -CO-4 

                                                                     NAMAH –– Written by OgetiParīkşitŚarma 

  

Unit – IV                                     12hrs)  

            

  Grammar: 1.  ŚABDĀH – Nouns ending in Vowels: Nadī, Tanu, Vadhū,  

Mātŗ, Phala, Vāriand Madhu.-CO5 

 

     2. DHĀTAVAH-CO-5 

      III- Conjugation – Yudh 

      IV- Conjugation _ Iş 



      VIII- Conjugation – Likh, Dukŗņ 

      IX-  Conjugation – Krīņ 

      X- Conjugation – Kath, Ram, Vand 

 

UNIT – V                               (12hrs)  

 

 

 

 Grammar: 1. SANDHAYAH-CO-5 

      Halsandhih  -Latva, Jaśtva 

      VisargaSandhih – Utva, Visargalopa, Rephādesa, 

Ūşma 

Sandhi 

 

     2. SAMĀSĀH-CO-5 

      Avyayībhāvah,   Bahuvrīhih. 

 

 

Text book: 

1. VIŚVABHĀRATĪ -3 - Developed and approved by the Sanskrit subject experts committee, 

Published by  

Lorven Publications, Hyderabad, 2015. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 
 

 
 
 
 
 
 
 
 
 
 
 

GayatriVidyaParishad College for Degree and P.G.Courses(A) 

B.Sc.(C.B.C.S)– SECOND SEMESTER 

ENGLISH (w.e.f. admitted batch 2016-17) 

TOTAL HOURS: 54         CREDITS: 3 

Max.Marks:100 External : 75 Marks

  

Internal : 25 Marks 

Course Objectives: 

1. To make the student understand the importance of cultural differences and 

importance of science in one’s life. 

2. To make the student understand the feministic approach and the use of 

poetic devices. 

3. To make the student understand the mechanics of Prose and Dialogue 

Writing. 

4. To make students familiar with dialogue writing, reading and role play. 

5.  To make the student improve their expressive power through various 

English Grammar   Components. 

SYLLABUS 

Unit-I: Prose 

1.The Scientific Point of View – J.B.S.Haldane 

2. On Shaking Hands- A.G Gardiner 

UNIT – II: Poem 

1.Ode to Autumn –John Keats 

2.I am not that Woman- Kishwar Naheed 

Unit-III: Short Story  

1. The Boy Who Broke the Bank- Ruskin Bond 

2. Half a Rupee Worth-  R.K Narayan 



 

Unit-IV:  One Act Play 

1. The Proposal -Anton Chekhov. 

 

 

Unit V:Grammar and Language Activity: 

Transformation of Sentences                           Listening Comprehension 

Active Voice, Passive Voice                           Synonyms and Antonyms 

Direct and Indirect Speech                              Guided Composition 

Degrees of  Comparison Reading                   Homonyms 

 Comprehension                                              Dialogue Writing 

One  Word substitutes                                    Dialogue Practice (Oral) 

 

 

Course Outcomes 

1. Enables the student to read and understand the text on their own to know 

the different cultural aspects and the prominence of Science in our daily 

lives. 

2. Enables the students understand Feminism and the influence of Seasons 

on human activities. 

3. Enables the students to convert the prose form to dialogue form and vice- 

versa. 

4. Enable students to enhance their ability to write dialogues and exhibit 

intonation patterns. 

5. Enables the students to improve their verbal and writing skills. 

Recommended Books: 

1. A Spectrum of Language Skills – Maruthi Publications. 

2. Engage with English –Orient Black Swan Publications. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

GAYATRI VIDYA PARISHAD 

COLLEGE FOR DEGREE AND PG COURSES (AUTONOMOUS) 
Foundation Course – 3 

INFORMATION & COMMUNICATION TECHNOLOGY –1 (ICT-1) 

Computer Fundamentals and Office Tools 

Common for all DegreeProgrammes 
II Semester 

SYLLABUS W.E.F 2015-16 

(30 Hours of Teaching Learning including Lab) 

Total: 36  Hours         Credits: 2 

 

Course Outcome : 

 CO1: After successful completion of the course, a student should able to learn about the 

fundamentals and the architecture of a computer. 

 

CO2 :After successful completion of the course, a student should able to learn about the 

Memories, Software, Hardware and Windows Concepts. 

 

CO3: After successful completion of the course, a student should be familiar about the MS-

Word. 

 

CO4: After successful completion of the course, a student should be familiar about the MS-

Power Point 

 

CO5: After successful completion of the course, a student should be familiar about the MS-

Excel. 

 

Unit-I:           (8hrs) 

Basics of Computers :Definition of a Computer - Characteristics and Applications of  

Computers – Block Diagram of a Digital Computer – Classification of Computers based on size 

and working – Central Processing Unit – I/O Devices. 

 

Unit-II:          (8hrs) 

Primary, Auxiliary and Cache Memory – Memory Devices. Software, Hardware, Firmware and 

People ware – Definition and Types of Operating System – Functions of an Operating System – 



MS-DOS – MS Windows – Desktop, Computer, Documents, Pictures, Music, Videos, Recycle 

Bin, Task Bar – Control Pane. 

 

Unit-III:  (8hrs) 

MS-Word            

Features of MS-Word – MS-Word Window Components – Creating, Editing, Formatting 

andPrinting of Documents – Headers and Footers – Insert/Draw Tables, Table Auto format –

Page Borders and Shading – Inserting Symbols, Shapes, Word Art, Page Numbers, Equations – 

Spelling and Grammar – Thesaurus – Mail Merge. 

 

 

Unit-IV:  (8hrs) 

MS-PowerPoint                                                                                                         

Features of PowerPoint – Creating a Blank Presentation - Creating a Presentation using 

aTemplate - Inserting and Deleting Slides in a Presentation – Adding Clip Art/Pictures -Inserting 

Other Objects, Audio, Video - Resizing and Scaling of an Object – Slide Transition – Custom 

Animation. 

. 

 (6hrs) 

Unit-V:  

MS-Excel                                                                                                                   

Overview of Excel features – Creating a new worksheet, Selecting cells, Entering and editing 

Text, Numbers, Formulae, Referencing cells – Inserting Rows/Columns –Changing column 

widths and row heights, auto format, changing font sizes, colors, shading. 

 

 

Reference Books: 

1. Fundamentals of Computers by ReemaThareja, Publishers : Oxford University Press, 

    India 

2.Fundamentals of Computers by V.Raja Raman, Publishers : PHI 

3. Microsoft Office 2010 Bible by John Walkenbach, Herb Tyson, Michael R.Groh and 

FaitheWempen, Publishers : Wiley. 

 

 

URL: 

https://mva.microsoft.com/en-us/training-courses/microsoft-office-basics-and-beyond-

18218?l=drtqFo9mE_6012263987 

 

https://www.youtube.com/watch?v=TKY_AuLMQIc&list=PLWPirh4EWFpEpO6NjjWLbKSCb-

wx3hMql&index=6 

 

https://www.youtube.com/watch?v=ZCnk_eIhH_s&list=PLWPirh4EWFpEpO6NjjWLbKSCb-

wx3hMql&index=14 

 

https://www.youtube.com/watch?v=54ugHfkXfvU&list=PLWPirh4EWFpHyWP7u5HOrr4s2-

bycPpO6&index=25 

 

https://www.youtube.com/watch?v=iCxm0RZG4Fk&list=PLWPirh4EWFpHyWP7u5HOrr4s2-

bycPpO6&index=28 

 

https://mva.microsoft.com/en-us/training-courses/microsoft-office-basics-and-beyond-18218?l=drtqFo9mE_6012263987
https://mva.microsoft.com/en-us/training-courses/microsoft-office-basics-and-beyond-18218?l=drtqFo9mE_6012263987
https://www.youtube.com/watch?v=TKY_AuLMQIc&list=PLWPirh4EWFpEpO6NjjWLbKSCb-wx3hMql&index=6
https://www.youtube.com/watch?v=TKY_AuLMQIc&list=PLWPirh4EWFpEpO6NjjWLbKSCb-wx3hMql&index=6
https://www.youtube.com/watch?v=ZCnk_eIhH_s&list=PLWPirh4EWFpEpO6NjjWLbKSCb-wx3hMql&index=14
https://www.youtube.com/watch?v=ZCnk_eIhH_s&list=PLWPirh4EWFpEpO6NjjWLbKSCb-wx3hMql&index=14
https://www.youtube.com/watch?v=54ugHfkXfvU&list=PLWPirh4EWFpHyWP7u5HOrr4s2-bycPpO6&index=25
https://www.youtube.com/watch?v=54ugHfkXfvU&list=PLWPirh4EWFpHyWP7u5HOrr4s2-bycPpO6&index=25
https://www.youtube.com/watch?v=iCxm0RZG4Fk&list=PLWPirh4EWFpHyWP7u5HOrr4s2-bycPpO6&index=28
https://www.youtube.com/watch?v=iCxm0RZG4Fk&list=PLWPirh4EWFpHyWP7u5HOrr4s2-bycPpO6&index=28


 

 

 

 

 

 

 

 

 

 

 

 

 

 

GayatriVidyaParishad College for Degree and P.G.Courses(A) 

B.Sc/B.Com/BBA/B.C.A (C.B.C.S)– SECOND SEMESTER 

Foundation Course-4 

Communication and Soft Skills-I (With effect from 2016-17) 

 TOTAL HOURS: 54         CREDITS: 3 

Max.Marks:50  External : 50 Marks

  

Course Objectives: 

1. Vocabulary building as vocabulary is fundamental to effective 

communication. 

2. Choosing appropriate words to express oneself in the right tense. 

3. Preparing the students to face competitive examinations by improving 

their grammatical skills. 

4. To improve the students listening skills for better performance in 

competitive examinations. 

    5. To improve the student in reading skills for better performance in 

competitive examinations. 

SYLLABUS 

Unit-I: Vocabulary Building 

Vocabulary Building 

1. Classification of Words 

1. a. Prefixes and Suffixes 

1.b. Conversion 

1.c. Compounding 

1.d. Analogy 

2. One word Substitutes 

3. Words often confused 

4. Synonyms and Antonyms 



5. Phrasal Verbs 

6. Idioms 

Unit-II: Grammar -1 

1. Types of Verbs 

2. Subject Verb Agreement 

Unit-III: Grammar -2 

1. Meanings of Modals 

2. Tense (Present and Past) and Aspect 

3. The several possibilities for denoting Future Time. 

4. Articles and Prepositions 

Unit IV Listening Skills and Reading Skills 

1. The importance of Listening 

2. Types of Listening 

3. Barriers of Effective Listening 

4. Strategies for Effective Listening 

 

Unit V  Reading Skills 

1. Skimming  

2. Scanning 

3. Intensive Reading and Extensive Reading 

4. Comprehension 

 

Course Outcomes 

1. Enable students to improve their vocabulary and the usage. 

2. Enable students to learn and hone the language skills for apt expression. 

3. Enable students to master tenses for effective communication. 

4. Enable students to develop effective listening skills and reading skills. 

     5. Enable students to develop effective reading skills. 

Recommended Books: 

           Skills Pro-I Maruthi Publications 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

Semester - II 

Fundamentals of Accounting-II 

 

Credits: 4 Theory: Tutorial:  

Max Marks: 100 External: 75 Internal: 25 

Course Objectives: 

Unit-I: Depreciation 

Meaning of Depreciation - Methods of Depreciation: Straight line – Written down Value – Sum 

of the Years' Digits - Annuity and Depletion (Problems). 

 

Unit-II: Provisions and Reserves 

Meaning – Provision vs. Reserve – Preparation of Bad debts Account – Provision for Bad and 

doubtful debts  – Provision for Discount on Debtors – Provision for discount on creditors - 

Repairs and Renewals Reserve A/c (Problems). 

 

Unit-III: Bills of Exchange 

Meaning of Bill –Features of bill – Parties in the Bill – Discounting of Bill – Renewal of Bill – 

Entries in the books of Drawer and Drawee (Problems). 

 

Unit-IV: Consignment Accounts 

Consignment - Features - Proforma invoice - Account sales – Del-credre Commission - 

Accounting treatment in the books of consigner and consignee - Valuation of closing stock - 

Normal and Abnormal losses (Problems). 

 

Unit-V: Joint Venture Accounts  

Joint venture - Features - Differences between Joint-venture and consignment – Accounting 

procedure - Methods of keeping records (Problems). 

Out comes: 

Upon successful completion of the course, the students are expected to have a good working 

knowledge of the subject and they will be able to: 

1. Determine the useful life, value of the depreciable asset and application of different methods 



of depreciation. 

2. Understand the concept of provisions and reserves. The types of reserves and provisions and 

its accounting treatment in today’s business world. 

 3. Appreciate the need for negotiable instruments and procedure of accounting for bills 

honoured and dishonouredunder various conditions. 

4. Understand the concept of Consignment and learn the accounting treatment of the various 

aspects of consignment. 

5. Distinguish Joint Venture and Partnership and to learn the methods of maintaining records 

under Joint Venture. 

 

 

 

 

 

 

 

Reference Books: 

1. R.L. Gupta & V.K. Gupta, Principles and Practice of Accounting, Sultan 

Chand     

2. T. S. Reddy and A. Murthy - Financial Accounting, Margham Publications.

    

3. S.P. Jain & K.L Narang, Accountancy-I, Kalyani Publishers. 

4. Tulsan, Accountancy-I, Tata McGraw Hill Co.     

5. V.K. Goyal, Financial Accounting, Excel Books 

6. T.S. Grewal, Introduction to Accountancy, Sultan Chand & Co. 

7. Haneef and Mukherjee, Accountancy-I, Tata McGraw Hill  

8. Arulanandam, Advanced Accountancy, Himalaya Publishers 

9. S.N.Maheshwari & V.L.Maheswari, Advanced Accountancy-I, Vikas Publishers. 

10. R.L. Gupta & V.K. Gupta, Principles and Practice of Accounting, Sultan 

Chand     

11. T. S. Reddy and A. Murthy - Financial Accounting, Margham Publications. 

12. S.P. Jain & K.L Narang, Accountancy-I, Kalyani Publishers. 

13. Tulsan, Accountancy-I, Tata McGraw Hill Co.    

14. V.K. Goyal, Financial Accounting, Excel Books 

15. T.S. Grewal, Introduction to Accountancy,Sultan Chand & Co. 

16. Haneef and Mukherjee, Accountancy-I, Tata McGraw Hill  

17. Arulanandam, Advanced Accountancy, Himalaya Publishers 

18. S.N.Maheshwari&V.L.Maheswari, Advanced Accountancy-I, Vikas Publishers. 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

B COM - SEMESTER -II 

BUSINESS  ENIVIRONMENT 

CREDITS:4 THEORY: 5 HOURS  

MAX MARKS: 100 EXTERNAL: 75 MARKS INTERNAL: 25 MARKS 

 

COURSE OBJECTIVES: 

1.  The students will be able to understand the concept of business environment its meaning, 

scope and importance. 

2. : The students will be able to understand economic growth and Balanced regional 

development 

3.Unit-3 imparts information about Rostow’s stages of economic development and planning. 

This is being discussed in the NITI Aayog and five year plans. 

4. Unit-3 is intended to impart the knowledge about the reforms in economic system in India.and 

an overview of what has been achieved in India’s Current reforms and identify the emerging 

issues  

5.The objective of unit-5 is to acquaint the students about the concept of social injustice and 

various schemes 

 

 

UNIT: 1: Overview of Business Environment 

Business Environment – Meaning – Macro and Micro Dimensions of Business Environment – 

Economic – Political – Social – Technological – Legal – Ecological – Cultural – Demographic – 

Changing Scenario and implications – Indian Perspective – Global perspective. 

 

 

 



UNIT:2- Economic Growth  

Meaning of Economic growth – Factors Influencing Development – Balanced Regional 

Development. 

 

. 

 

 

UNIT: 3–- Development and Planning 

Rostow’s stages of economic development - Meaning – Types of plans – Main objects of 

planning in India – NITI Ayog and National Development Council – Five year plans. 

 

.  

 

 

 

UNIT: 4- : Economic Policies  

Economic Reforms and New Economic Policy – New Industrial Policy – Competition Law – 

Fiscal Policy – Objectives and Limitations – Union budget – Structure and importance of Union 

budget – Monetary policy and RBI. 

 

 

UNIT: 5- Social, Political and Legal Environment 

Concept of Social Justice - Schemes - Political Stability - Leal Changes. 

 

 

 

 

OUTCOMES: 

After successful completion of this course, students should be able to: 

1:  To develop conceptual clarity on the various dimensions of business environment 

2. To identify the strategic factors in the development of the less developed countries. 

3. Enable the student to evolve new strategies for achieving sustainable development and 

inclusive growth . 

4. Equip the student community with the theoretical and empirical material for enhancing their 

capability to address the basic problems confronted by the society. 

5.impart the knowledge aboutstudents about the concept of social injustice and various schemes 

 

. 

 

REFERENCE: 

 1. Rosy Joshi and Sangam Kapoor : Business Environment. 

2. Francis Cherunilam   : Business Environment. 

3. S.K. Mishra and V.K. Puri  : Economic Environment of Business. 

4. K. Aswathappa   : Essentials of Business Environment. 

 

 



 

 

 

 

 

 

 

 

 

SEMESTER II 

Business Economics-II 

Credits :04 Theory :  05 Hours  

Max. Marks :100 External : 75 Marks Internal : 25 Marks 

Course Objectives : 

• To impart the basic conceptual framework under which a market economy is carried out 

and how it is related to the day to day business activities. 

• To create awareness on the applications of changes in price and its effect, different 

components of production and cost for obtaining maximization of production, revenue 

and profit, and minimization of cost. 

• To make the learner aware of the macroeconomic indicators such as inflation, economic 

policy and trade cycles against which the learner make decisions at firm and industry 

level. 

 

OUTCOMES: 

1. Students will learn cost behaviour and breakeven analysis to know their profit structure in their 

business. 

2. Students enable to learn producers' behaviour in determining the level of output and fixation of the 

prices of the products under perfect competition and monopoly. 

3. Students enable to learn producers' behaviour in determining the level of output and fixation of the 

prices of the products under monopolistic competition and oligopoly.  

4. National Income accounting shows the magnitude of our economic performance which is important to 

planners and policy makers.   

5.Students enable to learn various structural changes introduced in Indian economy and the phases of 

trade cycles. 

Reference Books: 

1. Aryasri and Murthy, Business Economics, Tata McGraw Hill 

2. H.L Ahuja, Business Economics, Sultan Chand & Sons 

3. KPM Sundaram, Micro Economics 

4. Mankiw, Principles of Economics, Cengage Publications 

5. Mithani, Fundamentals of Business Economics, Himalaya Publishing House 

6. DAR Subrahmanyam &V Hari Leela, A Text Book on Business Economics, Maruthi 



Publishers. 

7. A.V. R. Chary, Business Economics, Kalyani Publishers, Hyderabad. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SEMESTER -III 

Telugu 



 
 
 
 
 
 
 



GAYATRI VIDYA PARISHAD DEGREE&P.G.COURSES [A] 
                                                           B.Com,B.Sc.BBA/BCA   
                                                  HINDI SYLLABUS UNDER CBCS 
                                                         THIRD SEMESTER   
                                    PAPER:3 HINDI KAVYA DEEP(w.e.f.2019-2020) 
Total : 60hrs per semester                                             Credits:3                                                                                                                                                               

Course Objectives: 

 
 विवभन्नक्षेत्रॊंमेंसरर्ारी,गैरसरर्ारीरे्विवभन्ननौर्ररयांजैसअेनुिादर्,आशुवलवपर्,टंर्र्,अद्यापर्,वहन्दी

अवर्र्ारीआददप्राप्तर्रसर्तहे।ै 
 विदशेीविश्वविद्यालयॊंमेंवहन्दीर्ोएर्भारतीयभाषारे्रूपमेंपढाईजातीहैंऔरइसर्ोपढानरेे्वलएभारतरे्

विवभन्नविश्वविद्यालयॊंसेआचायॊंर्ोभेजाजाताहैं। 
 स्नातर्रे्वलएवनर्ाकररतपाठ्यक्रमविध्यार्थकयोंर्ोस्नातर्ोत्तरस्तरपरआसेटऔरआरसेटदोनॊंभरतीपरीक्षाओं

रे्वलएउपयोगीह।ै 
 सरर्ारीएिंवनजीस्थारपरअनरे्उच्चअवर्र्ारीपरीक्षाओंरे्वलएवहन्दीभीएर्उपविषयरे्रूपमेंचयनदर्या

जाताह।ैवजसरे्वलएहमारास्नातर्पाठ्यक्रमभीमहत्िपूर्कवसद्दहोगा। 
 स्नातर्स्तरर्ीपाठ्यक्रममेंविवभन्नप्राचीनतथानिीनपद्यएिंगद्यलेखर्ोंरे्रचनाओंर्ोसवममवलतदर्यागया

ह।ै 
 इसपाठ्यक्रमरे्अतगकतप्राचीनर्विता, आर्ुवनर्र्विता, वहन्दीसावहत्यर्ाइवतहास ,वनबंर् 

,अनुिादएिंप्रयोजनमूलर्वहन्दीर्ोरखागयाह।ै 

unit-1[12hrs] 

र्बीरदास–साखी[CO1] 

प्राचीनर्वितारे्अंतगकतर्बीरदासएर्समाजसुर्ारर्हैं।वजसर्ीर्विताआजितकमानयुगमेंभीप्रासंवगर्ह।ैर्बीरदास

मेंसमाजरे्सुर्ारसंबंर्ीनीतीसंबंर्ीऔरज्ञानसंबंर्ीअनरे्दॊहॊंर्ीरचनादर्यहेैं। 
मातभृवूम[CO1] 

यहमैवथलीशरर्गुप्तर्ीआर्ुवनर्र्ाव्यह।ैमातृभूवमर्वितामेंर्विबतायाहदैर्मातृभूवमहीहमारीजन्मदात्रीह।ैहमारा

पोषर्र्रतीहऔैरअंतमेंअपनेमेंसमालेतीहै, अत:अपनीमातृभूवमर्ीरक्षार्रनाहमारापरमर्तकव्यह।ै 
 

 

 

Unit-2[12Hrs] 

वहन्दीसावहत्यर्ाइवतहास:[CO2]  

वहन्दीसावहत्येवतहासरे्अध्ययनसेहमवहन्दीरे्विवभन्नर्वियोंऔरलेखर्ोंर्ीजीिवनयंतथाउनर्ीरचनाओंर्ीजानर्ा

रीवमलतीह।ैहमगद्य, 

पद्य,र्हानी,नाटर्,उपन्यास,आर्ुवनर्र्ालर्ासावहत्यआददर्ाविस्तृतपररचयप्राप्तर्रसर्ें गे| 

हमेंयुगीनपररवस्थवतयोंपुररमपराओंआददर्ापररचयप्राप्तर्रेंगे।दर्सीभीयुगर्ासमाजरै्साथाहमउसयुगर्ीसावहत्य

र्ोपढर्रहीसमझसर्तेहैं।औरउसीरे्आर्ारपरआगेर्ीप्रगवतर्ोभीअनुमानलगासर्तहे।ै 

आददर्ाल: 

हमेंयुगीनपररवस्थवतयोंपुररमपराओंआददर्ापररचयप्राप्तर्रेंगे।वहन्दीसावहत्यर्ाइवतहासमेंवहन्दीसावहत्यरे्आरंभसे

ितकमानसमयतर्रे्भाषाऔरसावहत्यरे्विर्ासर्ाअध्ययनदर्याजाताह।ैसावहत्यरे्इवतहासरे्माद्यमसेहमतत्र्ाली



नसमाज,सामावजर्,राजनीवतर्,सांस्रृ्वतर्,आर्थकर्एिंसावहत्यर्पररवस्थवतयोंरे्बारेमेंज्ञानप्राप्तर्रसर्तेहैं।सावह

त्यर्ीइवतहासर्ोचारभागॊंमेंभांटागयाह।ैिेआददर्ाल,भविर्ाल,रीवतर्ाल,आर्ुवनर्र्ाल।स्नातर्पाठ्यक्रमरे्अंत

गकतआददर्ालह।ैएिंउनर्ीशाखाऒंर्ापररचयसवममवलतहै| 
Unit-3[12Hrs] 

वनबरं्[CO3] 

वनबंर्रे्अंतगकतसामावजर्वनबंर्,िैज्ञावनर्वनबंर्एिंसावहत्यर्वनबंर्ॊंर्ोरखागयाह।ैजैससेमाचारपत्र,बेर्ारीर्ीस
मस्या,रं्प्यूटर,पयाकिरर्और 
प्रदषूर्,सावहत्यऔरसमाजसमाचारपत्र:सबर्ोज्ञानप्राप्तहोताह।ै 
बरे्ारीर्ीसमस्या: 
उससमस्यार्ोजानर्रदरूर्रनेर्ाप्रयासर्रसर्तेहैं। 
रं्प्यूटर:सामान्यजनतारं्प्यूटरर्ो "विशालमवस्तष्र्" 
र्ीसंज्ञादतेीह।ैविज्ञानरे्वनत्यनिीनबढतेचरर्ॊंनेमानिर्ोएर्अपूर्कशविरं्प्यूटरमेंप्रदानह।ै 
पयाकिरर्औरप्रदषूर्: 
पृथ्िीपरवस्थतजैितथाअजैिपदाथॊंरे्सहसमबन्र्र्ोपयाकिरर्र्हाजताह।ैप्रदषूर्रे्प्रर्ारएिंप्रदषूर्सेनष्टजानर्रदू

रर्रनेर्ाप्रयासर्रसर्तेह।ै 
सावहत्यऔरसमाज: 
सावहत्यमानिरे्भाषाबद्दविचार -
प्रिाहर्ानामह।ैसावहत्यसमाजर्ादपकर्ह।ैसमाजर्ीउवतततथाअिनवतमेंसावहत्यर्ोप्रमुखस्थानरहताह।ै 
Unit-4[12Hrs] 

अनिुाद[CO4] 

अनुिादअथाकतआदानप्रदानएर्भाषाविचारर्ोदसूरीभाषामेंअंतरर्र्रनाअनुिादह।ैअनिुादरे्द्वाा्राविश्वरे्सभीभा

षाओंरे्सावहत्यसमाजऔरसंस्रृ्वतर्ोजानाजासर्ताह।ैअनिुादपरर्ायाप्रिेशरे्समानह।ैअनुिादआदानप्रदानरे्स

मानहअैनुिादआदानप्रदानर्ाएर्उत्तममाद्यमह।ैविशेषर्रछात्रॊंरे्वलएउपयॊगीवसद्दहोताहैं।विश्वमेंअनेर्तर्नीर्ी

पुस्तरे्विदशेीभाषामेंवलखीगईहैं।उनर्ोभारतीयअन्यभाषाओंमेंअनुिादर्रविषयर्ोसरलतासेसीखाजासर्ताह।ै 
Unit-5[12Hrs] 

प्रयोजनमलूर्वहन्दी[CO5] 

र्ायाकलयीवहन्दीरे्अंतगकतविवभन्नतर्नीर्ीशब्दािलीअंगे्रजीसेवहन्दी ,वहन्दीसेअंग्रेजीतथापत्रलेखन 
,पत्ररे्विवभन्नरूपॊंर्ाअध्ययनर्रायाजाताह।ैर्ायाकलयीवहन्दीरे्ज्ञानसेएर्औरविद्यार्थकयॊंर्ोस्नातर्ोत्तरस्थानपर

विवभन्नप्रवतस्पदाकओंमेंभागलेनेसरर्ारीतथागैरसरर्ारीर्ायाकलयोंमेंनौर्रीप्राप्तर्रनेतथासरर्ारीउच्चस्थरपरहोने

िालेविवभन्नपरीक्षाओंमेंसफलताप्राप्तर्रनेमेंअत्यंतउपयॊगीहैं। 
 

Courses out comes: 

CO1छात्र-
छत्रॊंर्ोइनदोहोंरे्माद्यमसेएर्समाजमेंएर्उत्तमनागररर्रे्रूपमेंसमाजर्ीसेिादर्सतरहर्रनाचावहएइसर्ीवश

क्षावमलतीह।ैजबसमाजर्ीसत्यर्ोअपनीर्विताऒंमेंजोर्विवचवत्रतर्रताहतैभीसमाजर्ावहतसंभिह।ैमातृभूवमर्ी

रक्षार्रनाहमारापरमर्तकव्यह।ै 



CO2र्ालोंर्ीमुख्यप्रिृवत्तयोंसेपररचयहोर्रसार्ारर्वहन्दीपाठर्वहन्दीसावहत्यर्ीजानर्ारीप्राप्तर्रसरे्गा। 

CO3सावहत्यरे्इवतहासरे्माद्यमसेहमतत्र्ालीनसमाज,सामावजर्,राजनीवतर्,सांस्रृ्वतर्,आर्थकर्एिंसावहत्यर्प

ररवस्थवतयोंरे्बारेमेंज्ञानप्राप्तर्रसर्तेहैं 

CO4वनबंर्ॊंरे्माध्यमसेविध्यार्थकयोंर्ोसामान्यज्ञानप्राप्तहोताहजैसैेउन्हेंजीिनमेंबहुउपयोगीवसद्दह।ै 
CO5स्नातर्स्तरपरछात्रॊऒंर्ोअनुिादसावहत्यर्औरअनपु्रयोवगर्माध्यमसेवसखाजारहाहै, 
जोउनर्ोभविष्यमेंअत्यंतलाभार्ारीवसद्दहोगा 
  

 

 

REFERENCE BOOKS:    

SNO Author Name                                                           Book Title          Publisher’s Name  

 

1. B.Radha Krishna 

Murthi     

Hindi Kavya Deep    Maruthi Publications 

 

 

2. 

Dr.Nagander                                               Hindi sahitya ka itihas      Maruthi Publications 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

DEPARTMENT OF SAMSKŖTAM 

2nd Year B.Sc./B.Com/B.B.A./B.C.A 
Part - I (A) SAMSKŖTAM :: SEMESTER -  III 

(Prescribed Syllabus with effect from 2018-19 admitted batch onwards under CBCS Pattern) 

PAPER – III  :: VIŚVABHĀRATĪ -3 
(DRAMA, UPANIŞAD, ALAMKĀRA-S, HISTORY OF POETICS AND GRAMMAR) 

Total :  60 hrs per semester                                             Credits:3                                                                                                                                                               

Unit – I     (12 hrs) 

 

Drama: 1. DŪTAVĀKYAM - One Act Play by Bhāsa-CO-1 

                                                                      (Ślokano.s 7, 16, 20, 26, 27, 31, 40, 41 are only to be given 

for  

Pratipadārthatātparyalekhanam)  

 

Unit – II  (12 hrs) 

Upanishad:  2 .ŚIŞYĀNUŚĀSANAM - Śikşāvallī of TAITTARĪYOPANIŞAD-CO-2 

Unit – III   (12 hrs) 

 

Alamkāra-s 1.Upamā  2. Ananvaya  3. Utprekşā–CO-3 

4.  Dīpakam 5.Aprastutapraśamsā 

 

Unit – IV                                  (12  hrs) 

 

 

History of Poetics:           1. Pāņinīh 2. Kauţilyah  3. BharataMunih–CO-4 

4.Bhāravih5.Māghah                        

 

Unit - V                                 (12 hrs) 

 

Grammar:  1.  ŚABDĀH  - Nouns ending in consonants-CO-5 

1. Vāk  2. Marut 

  3. Bagavat  4. Rājan 

 

                                                               2. KŖTPRATYAYĀH – Ktvā, Lyap, Tumun, Kta, -CO-5 

 

Text book: 

1. VIŚVABHĀRATĪ -3 - Developed and approved by the Sanskrit subject experts committee, 

Published by  

Lorven Publications, Hyderabad, 2015. 

 

 



 

 

 

 

 

 

 

 

 

 

 
GAYATRI VIDYA PARISHAD COLLEGE FOR DEGREE AND P.G. COURSES (A) 

SEMESTER-III ENGLISH PAPER-III 

(w. e. f 2016-17 admitted batch) 

 

TOTAL HOURS: 54        CREDITS:3 

Course Objectives-: 

1. To make the students read and comprehend text based passages. 

2. To make the students understand stress and rhythm patterns employing 

poetic devices 

3. To make students learn the four skills of listening, speaking, reading, 

and writing more effectively. 

4. To make students familiar with dialogue writing and reading. 

5. To make students know combination of words and transformation of 

sentences 

CO 1 UNIT – I Prose        No. of hours: 10 

1.Shyness My Shield –M.K.Gandhi 

2.Why People Really Love Technology an Interview with Genevive Bell –Alexix 

Madrigal 

         

CO 2 UNIT – IIPoetry       No. of hours: 10 

1.Once Upon a Time –  Gabriel Okara 

2.Digging – Seamus Heaney 

       

CO 3 UNIT – IIIShort Story   No. of hours: 10 

The Interpreter of Maladies –Jhumpa Lahari 

2. My Beloved Charioteer – Shashi Deshpande 
CO 4 UNIT – IV       No. of hours:8 

Kanya Sulkam- Gurajada. Apparao 
     

CO 5 UNIT – VGrammar&Language Activity: No. of hours: 16  

1. Transformation of Sentences -Simple, Complex and Compound  

2. Error Analysis 

3. Expansion of an Idea or a proverb,  

4. Report writing, 

5. Reporting for the media 

 6. Vocabulary 

7. JAM, Note Making 



 

  

 

 

 

 

Course outcomes-: 

CO 1: Enable the students enhancing their higher order skills like 

analytical skills, problem solving skills, reviewing and critical 

thinking. 

CO 2: Enable students improve and understand intonation patterns 

in language. 

CO 3:Enable the students understand literary, cultural and higher 

order literary aspects. 
CO 4:  

CO 5: Enable students improve English language skills through 

text based exercises 

 

TEXT AND REFERENCE BOOKS FOR THEORY (SEMESTER – III) 

Global Horizons Orient Black Swan 

Wren and Martin 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

GAYATRI VIDYA PARISHAD 

COLLEGE FOR DEGREE AND PG COURSES (AUTONOMOUS) 
Foundation Course - 5 

INFORMATION & COMMUNICATION TECHNOLOGY –2 (ICT-2) 

Internet Fundamentals and Web Tools 

Common for BA / BCom / B Sc / BBA /BCA Programmes 

III Semester 

SYLLABUS W.E.F 2015-16 Admitted Batch 
(30 Hours of Teaching Learning including Lab) 

Total: 36 Hours 

          Credits: 2 

 
Unit-I : [CO-1]        (8 hrs) 

   

Fundamentals of Internet : Networking Concepts, Data Communication – Types of 

Networking, Internet and its Services, Internet Addressing – Internet Applications – Computer 

Viruses and its types – Browser –Types of Browsers. 

 

Unit-II: [CO-2]        (8 hrs) 

   

Internet applications: Using Internet Explorer, Standard Internet Explorer Buttons, Entering a 

Web Site Address, Searching the Internet – Introduction to Social Networking: twitter, tumblr, 

Linkedin, facebook, flickr, skype, yelp, vimeo, yahoo!, google+, youtube, 

WhatsApp, etc. 

 

Unit-III : [CO-3]        (8hrs) 

  

 E-mail  :Definition of E-mail - Advantages and Disadvantages – UserIds, Passwords, Email 

Addresses, Domain Names, Mailers, Message Components, Message Composition, Mail 

Management,Email Inner Workings.  

 

Unit IV: [CO-4]        (6 hrs) 

   

WWW- Web Applications, Web Terminologies, Web Browsers,URL – Components of URL, 

Searching WWW – Search Engines and Examples 

 

Unit-V : [CO-5]        (6 hrs) 

  

Basic HTML: Basic HTML – Web Terminology – Structure of a HTML Document – HTML, 

Head and Body tags – Semantic and Syntactic Tags – HR, Heading, Font, Image and Anchor 

Tags –Different types of Lists using tags – Table Tags, Image formats – Creation of simple 

HTML Documents. 

 



CO-1: Understand different types of networks, internet and its applications.  

CO-2: Identify and use Internet browser features.  

CO-3: Understand about Internet tools, E-mail systems, Search Engines, WWW and 

           Social networking.  

CO-4: Understand aboutWeb Terminologies. 

CO-5: Creating basic WebPages using various HTML tags. 

 

 

 

Reference Books : 

1. In-line/On-line : Fundamentals of the Internet and the World Wide Web, 2/e - by 

Raymond Greenlaw and Ellen Hepp, Publishers : TMH 

Web Links: 

https://www.youtube.com/watch?v=YOXwcbwSEUo&list=PL04D5787E247DC324 

 

https://www.youtube.com/watch?v=tfPfwDrfSP8&list=PL04D5787E247DC324&index=10 

 

https://www.youtube.com/watch?v=QEtWL4lWlL4&list=PL04D5787E247DC324&index=13 

 

https://www.youtube.com/watch?v=omuyzDmNaf4&list=PL04D5787E247DC324&index=14 

 

https://www.youtube.com/watch?v=WRdTXaz4_Ls&list=PL04D5787E247DC324&index=15 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.youtube.com/watch?v=YOXwcbwSEUo&list=PL04D5787E247DC324
https://www.youtube.com/watch?v=tfPfwDrfSP8&list=PL04D5787E247DC324&index=10
https://www.youtube.com/watch?v=QEtWL4lWlL4&list=PL04D5787E247DC324&index=13
https://www.youtube.com/watch?v=omuyzDmNaf4&list=PL04D5787E247DC324&index=14
https://www.youtube.com/watch?v=WRdTXaz4_Ls&list=PL04D5787E247DC324&index=15


 

 

 

 

 

G.V.P. COLLEGE FOR DEGREE AND P.G. COURSES (A) 

SEMESTER-III (w. e. f 2016-17 admitted Batch) 

Foundation Course-6 

COMMUNICATION AND SOFT SKILLS-II 

TOTAL HOURS: 26        CREDITS: 2 

1. To make the students learn the sounds of International Phonetic 

Alphabet (IPA).  

2. To make the students learn the importance of stress and intonation 

patterns for the clarity in speech. 

3. To make students learn employability skills to succeed in interviews 

through effective speaking. 

4. To make the students learn the importance of Debating and Group 

Discussion. 

5. To make students learn effective writing skills 
CO 1 UNIT – I  

Pronunciation-1No. of hours: 4 

1.The sounds of English 

CO 2 UNIT – II               No. of hours: 4 

Pronunciation- 2 

1.Stress 

2.Intonation        

CO 3 UNIT – III Speaking Skills                    No. of hours: 6 

1.Conversational skills 

2.Interview Skills 

3.Presentation Skills 

4.Public Speaking Skills 

CO 4 UNIT – IV       No. of hours: 6 

1.Role Play 

2. Debating 

3.Group Discussion.         

CO 5 UNIT – VWriting Skills     No. of hours: 6 

1.Spelling 

2.Punctuation 

3.Information Transfer  

 

 

    

 

 



 

 

   

 

Course outcomes-: 

CO 1: Enable the students to pronounce the words in English 

correctly through phonemic transcription 

CO 2: Enable students understand the role of stress and intonation 

in language learning. 

CO3: Enable students to write with clarity using punctuation marks 

correctly. 
CO4:Enable students prepare themselves for the placements. 

CO5: Enable students to gain effective writing skills to excel at 

professional life.  
 

 

TEXT AND REFERENCE BOOKS FOR THEORY (SEMESTER – III) 

English in Use - Orient Black Swan 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

Semester - III 

Corporate Accounting 
Credits: 4 Theory: Tutorial:  

Max Marks: 100 External: 75 Internal: 25 

Course Objectives: 

1.to impart knowledge about the final accounts of commercial 

organizations.  

2. to have an understanding about the various valuation principles in 

accounting.  

3.to euquip with the skills of accounting usefull in the corporate world.  

 

Unit-I:  

Accounting for Share Capital - Issue, forfeiture and reissue of forfeited shares- concept & 

process of book building - Issue of rights and bonus shares - Buyback of shares (preparation of 

Journal and Ledger).  

 

Unit-II: 

Issue and Redemption of Debentures - Employee Stock Options – Accounting Treatment for 

Convertible and Non-Convertible debentures (preparation of Journal and Ledger). 

 

Unit –III:  

Valuation of Goodwill and Shares:  Need and methods - Normal Profit Method, Super 

Profits Method – Capitalization Method - Valuation of shares - Need for Valuation - Methods 

of Valuation - Net assets method, Yield basis method, Fair value method (including problems). 

 

UNIT – IV: 

Company Final Accounts: Preparation of Final Accounts – Adjustments relating to 

preparation of final accounts – Profit and loss account and balance sheet – Preparation of 

final accounts using computers (including problems).  

 

Unit –V 

Provisions of the Companies Act, 2013 relating to issues of shares and debentures - Book 

Building- Preparation of Balance Sheet and Profit and Loss Account – Schedule-III.  

 

 
Outcomes 
 

1. Students will be able to understand  the accounting concepts in relation to the issue of 

shares by corporate companies. 

2. Students will understand the principles and accounting treatment of issue of debentures 

by companies to raise their capital. 

3. Students will be able to analyse how  the shares and goodwill of a company will be 

valued. 

4. Students acquire the knowledge about the preparation of final accounts of a company. 



5. Students will be equipped with the various provisions of companies Act 2013. 

 

 

 

 

Reference Books: 

1. Corporate Accounting – Haneef & Mukherji, 

2. Corporate Accounting – RL Gupta & Radha swami 

3. Corporate Accounting – P.C. Tulsian 

4. Advanced Accountancy: Jain and Narang 

5. Advanced Accountancy : R.L. Gupta and M.Radhaswamy, S Chand. 

6. Advanced Accountancy : Chakraborthy 

7. Modern Accounting: A. Mukherjee, M. Hanife Volume-II McGraw Hill   

8. Accounting standards and Corporate Accounting Practices: T.P. Ghosh Taxman 

9. Corporate Accounting: S.N. Maheswari, S.R. Maheswari, Vikas Publishing House. 

10. Advanced Accountancy: Arutanandam, Raman, Himalaya Publishing House. 

11. Advanced Accounts: M.C. Shukla, T.S. Grewal, S.C. Gupta, S. Chand & Company Ltd., 

12. Management Accounting: Shashi K. Gupta, R.K. Sharma, Kalyani Publishers.  

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

B COM - SEMESTER -III 

                                                      BUSINESS STATISTICS-1 

CREDITS:4 THEORY: 5 HOURS  

MAX MARKS: 100 EXTERNAL: 75 MARKS INTERNAL: 25 MARKS 

 

COURSE OBJECTIVES: 

The Objective of this paper is to import knowledge on the application of statistical tools 

and techniques in business decision-making. 

 

1.The aim of the Unit-1 enable the students to understand the meaning, definition, nature, 

importance and limitations of statistics. 

2 The aim of the Unit-2 enable the students to understand the frequency distribution, diagrams and 

graphs 

3..The Unit-3 imparts understanding of the calculations and main properties of measures of central 

tendency 

4.The objective of the Unit-4is to impart the knowledge and calculation of measures of dispersion . 

5. The objective of the Unit-5is to impart the knowledge and calculation of measures skewness and 

kurtosis. 

 

 

 

 



       

 

Unit – I : Introduction to Statistics  
Meaning, definition, importance and limitations of statistics. Collection of data – Primary 

and Secondary data  schedule and questionnaire –tabulation . 

 

Unit – II: Frequency distribution, Diagrams & Graphs: 
 Meaning, formulation of frequency distribution- various types of Diagrams &  Graphs-bar 

diagrams ,pie diagrams, Histogram- frequency polygon. Frequency curve and ogive( 

cumulative frequency curve) 

Unit – III :Measures of Central Tendency 
Definition, objectives and characteristics of measures of central tendency – types of 

averages – A.M, G.M, H.M, combined A.M, Median, Mode, Deciles, Percentiles, Properties 

of averages and their applications.  

Unit – IV : Measures of Dispersion 
Meaning, definitions, properties of dispersion – range – quartile deviation – mean 

deviation – standard deviation – coefficient of variation  

 

Unit – V : Skewness & Kurtosis 
Definition of skewness – Karl pearsons and Bowley’s measures of skewness, Kurtosis –

Distribution. 

OUTCOMES: 

After successful completion of this course, students should be able to: 

1.   describe data with descriptive statistics; 

2     To provide practical exposure on diagrams and graphs. 

3.   To provide practical exposure on calculation of measures of average   

4    To provide practical exposure on calculation of measures of variation.     

5.    interpret the results of statistical analysis   

REFERENCE: 

1. Business Statistics                                                Reddy, C.R Deep Publications. 

2. Statistics-Problems and Solutions                         Kapoor V.K. 

3. Fundamentals of Statistics                                    Elhance.D.N 

4. Statistical Methods                                               Gupta S.P 

5. Statistics                                                                Gupta B.N. 

6. Fundamentals of Statistics                                    Gupta S.C 

7. Statistics-Theory, Methods and Applications        Sancheti,D.C. &Kapoor V.K 

8. Business Statistics                                                 J.K.Sharma 

9. Business Statistics                                                 Bharat Jhunjhunwala 

10. Business Statistics                                                 R.S.Bharadwaj 

 

 



Semester- III 

BANKING THEORY & PRACTICE 

Credits :4 Theory :  5 Hours Tutorials : - 

Max.Marks :100 External : 75 Marks Internal : 25 Marks 

   

Course Objectives : 
1. To understand the role of banks and their regulatory and compliance requirements and know the important 

provisions of RBI Act, 1934, Banking Regulation (BR) Act, 1949. 

2. To know about the Types of Banking and understanding the brief functions of banks. 

3. To understand Banking system in Indian Context. 

4. To Understand the importance of online transactions and the payments that is affected through the 

online banking. 

5. To understanding the legal relationship between banker and customer.  

SYLLABUS 

Unit-I: 
 Introduction: Meaning & Definition of Bank – Functions of Commercial Banks – Kinds of Banks - 

Central Banking Vs. Commercial Banking. 

Unit-II: 
Banking Systems: Unit  Banking , Branch Banking, Investment Banking- Innovations in banking – E 

banking - Online and Offshore Banking , Internet Banking - Anywhere Banking - ATMs - RTGS. 

Unit-III: 
Banking Development: Indigenous Banking - Cooperative Banks, Regional Rural banks, SIDBI, 

NABARD - EXIM Bank. 

Unit-IV: 
Banker and Customer: Meaning and Definition of Banker and customer – Types of Customers - 

General Relationship and Special Relationship between Banker and Customer - KYC Norms. 

Unit-V: 
Collecting Banker and Paying Banker: Concepts - Duties & Responsibilities of Collecting Banker – 

Holder for Value – Holder in Due Course – Statutory Protection to Collecting Banker - Responsibilities 

of Paying Banker - Payment Gateways.  

 

Outcomes 

1. Students will get exposure for banking functions and its operations. 

2. Students will be exposed to different types of banking systems. 
3. Students will be exposed to the importance of development banks and its functioning.  
4. Students will be exposed to the types of relationship between Banker and Customer. 
5. Students will have practical applications of banking aspects in real life situations. 

References :    
1. Banking Theory: Law & Practice      : K P M Sundram and V L Varsheney 

2. Banking Theory, Law and Practice   : B. Santhanam; Margam Publications 

3. Banking and Financial Systems        : Aryasri 

4. Introduction to Banking                    : Vijaya Raghavan 

5. Indian Financial System                    : M.Y.Khan 

6. Indian Financial System                    : Murthy & Venugopal 
 

 

 

 



GayatriVidyaParishad College for Degree and P.G.Courses(A) 

B.Sc/B.Com/BBA/B.C.A (C.B.C.S)– FOURTH SEMESTER 

FOUNDATION COURSE-7 

Communication and Soft Skills-II 

(With effect from 2016-17 Admitted Batch) 

Total: 54 Hrs                                                                                    Credits:3 

Max.Marks:50  External : 50 Marks

  

Course Objectives: 

1. To promote personal growth as well as prepare students for success in 

life. 

2. To instil interest in writing skills. 

3. To make students improve drafting and documentation skills for 

professional excellence. 

4. To make students improve their employability skills.  

5.To make students ready for career search by building a bridge between 

campus and corporate. 

SYLLABUS 

Unit-I: Soft Skills 

1. Positive Attitude 

2.Body Language 

3.SWOT/SWOC 

4.Emotional Intelligence 

5.Netiquette 

Unit-II: Paragraph Writing 

1. Paragraph Structure 

2. Development of Ideas 

Unit-III:Paraphrasing and Summarizing 

1. Elements of Effective Paraphrasing 

2. Techniques of Paraphrasing 

3. What Makes a Good Summary 

4. Stages of Summarizing 

Unit IV Letter Writing  

1. Letter Writing (Formal and Informal) 

2. E-Correspondence 

 



Unit IVResume and CV 

1.Resume and Curriculum Vitae 

2. Cover Letters 

 

Course Outcomes 

1. Enable students develop positive attitude, emotional intelligence and 

analytical abilities. 

2. Enable students to improve critical and creative writing and thinking 

competencies 

3. Enable students develop effective documentation skills. 

4. Enable students improve upon their employability skills and life skills to 

be on the success side in their professional and social life. 

5. Enable students improve life skills to be on the success side in their 

professional and social life. 

Recommended Books: 

1. Skills Pro-III Orient Black Swan. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



GAYATRI VIDYA PARISHAD COLLEGE FOR DEGREE AND P.G COURSES (A) 

Visakhapatnam 
Foundation Course – 8, ANALYTICAL SKILLS 

Syllabus, For all Degree Programmes. 

w.e.f. 2015-16 (Revised in April, 2016) 

Semester – IV    

(Total 30 Hrs)         2 Hours/week 

          Credits - 2 

CO: 1(UNIT – 1) 

Data Analysis: The data given in a Table, Graph, Bar Diagram, Pie Chart, Venn diagram or 

a passage is to be analyzed and the questions pertaining to the data are to be answered. 

CO: 2(UNIT – 2) 

Sequence and Series:  Analogies of numbers and alphabets completion of blank spaces 

following the pattern in a:b::C: d relationship odd thing out; Missing number in a sequence 

or a series. 

CO: 3(UNIT – 3) 

Arithmetic ability: Algebraic operations BODMAS, Fractions, Divisibility rules, LCM&GCD 

(HCF). 

Date, Time and Arrangement Problems: Calendar Problems, Clock Problems, Blood 

Relationship. 

CO: 4(UNIT – 4) 

Quantitative aptitude:  Averages, Ration and proportion, Problems on ages, Time-distance 

– speed. 

CO: 5(UNIT – 5) 

Business computations:  Percentages, Profit &loss, Partnership, simple compound interest. 

Reference Books: 

S.No Author Name of Book Publisher Latest Edition 

01 R S Agrawal, Quantitative Aptitude for 

Competitive Examination 

S.Chand  

publications 

20th Edition 

2013 

02 R V Praveen Quantitative Aptitude and 

Reasoning 

PHI publishers 3rd Edition 

2016 

03 KiranPrakashan, 

Pratogitaprakasan, 

Kic X, 

Quantitative Aptitude : 

Numerical Ability (Fully 

Solved) 

KiranPrakasan 

publishers 

5th Edition 

2002 

04 Abhijit Guha Quantitative Aptitude for 

Competitive Examination 

Tata Mc Graw hill 4th Edition 

2010 

 

 

 

 

 



GAYATRI VIDYA PARISHAD COLLEGE FOR DEGREE AND P.G COURSES (A) 

II Year B. Sc / B.Com / B.B.A /B.C.A 

Semester – IV 

FOUNDATION COURSE-9 

ENTREPRENEURSHIP 

(w.e.f admitted batch 2015-16) 

                                                                                         Max. Marks : 50 

 

Course Objectives : 

1. To acquire necessary knowledge and skills to become a successful entrepreneur. 

2. To develop the ability of analyzing various aspects of entrepreneurship. 

3. To identify and create business opportunities. 

 

No. of Credits : 2                                                                            No. of hours :2/ week 

 

 CO 1: Unit-I:  

Entrepreneurship: Entrepreneur characteristics – Classification of  Entrepreneurships – 

Incorporation of Business – Forms of Business organizations – Role of Entrepreneurship in 

economic development –Start-ups. 

CO 2 Unit-II:  

Idea Generation and Opportunity Assessment: Ideas in Entrepreneurships –  Sources of 

New Ideas – Techniques for generating ideas – Opportunity Recognition –  Steps in 

tapping opportunities. 

CO 3 Unit-III: Project Formulation and Appraisal : Preparation of Project Report –Content; 

 Guidelines for Report preparation – Project Appraisal techniques –economic – Steps 

 Analysis; Financial Analysis; Market Analysis; Technical Feasibility. 

CO 4 Unit-IV: Institutions Supporting Small Business Enterprises: Central level 

Institutions:  NABARD; SIDBI, NIC, KVIC; SIDIO; NSIC Ltd; etc. – state level Institutions –

 DICs- SFC- SSIDC- Other financial assistance.  

CO 5 Unit-V: Government Policy and Taxation Benefits: Government Policy for SSIs- tax 

 Incentives and Concessions –Non-tax Concessions –Rehabilitation and Investment 

 Allowances. 

Course outcomes: 

CO 1 : The students will understand the role of entrepreneurship in economic development. 

CO 2 : The students will be able to generate ideas in entrepreneurship and opportunity 

recognition. 

CO 3 : The students will be able to take sound decisions with the help of project formulation. 

CO 4 : The students gain knowledge about central and state level financial institutions. 

CO 5: The students understand the government policy for small scale industries. 

 

 

 

 

 

 

 



Reference Books: 

1. Arya Kumar, Entrepreneurship, Pearson, Delhi, 2012. 

2. Poornima M.CH., Entrepreneurship Development –Small Business Enterprises, Pearson, 

Delhi,2009 

3. Michael H. Morris, ET. al., Entrepreneurship and Innovation, Cen gage Learning, New 

Delhi, 2011 

4. KanishkaBedi, Management and Entrepreneurship, Oxford University Press, Delhi, 2009 

5. Anil Kumar, S., ET.al., Entrepreneurship Development, New Age International Publishers, 

New Delhi, 2011 

6. Khanka, SS, Entrepreneurship Development, S. Chand, New Delhi. 

7. Peter F. Drucker,Innovation and Entrepreneurship. 

8. A.Sahay, M. S. Chhikara, New Vistas of Entrepreneurship: Challenges & Opportunities. 

9. Rudra Saibaba, Entrepreneurship, Kalyani Publishers, 2017. 

  



GAYATRIVIDYAPARISHAD COLLEGE FOR DEGREE AND P.G.COURSES (A) 
II Year B.Sc/ B.Com/B.B.A/ SEMESTER-IV 

FOUNDATION COURSE-10 
SUBJECT- LEADERSHIP EDUCATION 

w.e.f 2015-16 Admitted Batch (Revised in April, 2016) 
                                                                                                                                  Max. Marks : 50 
 
           COURSE OBJECTIVES 

1 To Develop leadership skills among the students. 
2 To learn how to manage group energy and ensure full participation. 
3  To Develop good interpersonal skills. 
 
No. Of Credits : 2                                                                                           No. of hours : 2/weeks 
 

CO 1 UNIT-I  

Organization-Management-Leadership-Meaning and Significance-Different theories-Trait 

theory, Blake  &Mountan theory – other functions of Management. 

 

CO 2 UNIT-II 

Behavioural concepts-Individual Behavior-Perception-Learning-Attitude formation and 

 change – Motivation- Theories  of Motivation-Personality Development. 

 

CO 3 UNIT-III 

 Interpersonal Behviour- Communication-Leadership –Influencing Relations – Transactional 

Analysis. 

 

CO 4 UNIT-IV 

Group Dynamics-Roles-Morale- Conflict-Groups- Inter-Group Behaviour- Inter-Group 

collaboration and conflict Management. 

 

CO 5 UNIT-V 

Team Building and Management-Developing team resources- Designing team- Participation 

and Repercussion- Team building activities. 

 
 
Course Outcomes : 
CO 1: Students will be able to understand the significance of leadership and functions  of 
management. 
CO 2 : The students will be able to understand the attitude formation, perception and different 
theories of motivation. 
CO 3 : The students will be able to understand the importance of interpersonal relationship and 
the factors it. 
CO 4 : The student will be able to understand the conflict management. 
CO 5 : The student will be able to understand team building and management. 

 
 
 

 
 

 
 
 
 
 
 



Reference Books: 
1. Fred Luthans, “Organizational Behviour”, Tata McGraw Hill Publishing Co; New Delhi. 

2. Robins, Stephen P, “OrganisationalBehaviour”, 9th Edition, Prentice Hall of India, New 

Delhi. 

3. Koontz and O “Donnell”, Essentials of Management, Tata McGraw Hill Publishing Co., 

New Delhi, 2000. 

4. Keith Davis, “Human Behaviour at work”, Tata McGraw Hill Publishing Co., New Delhi. 

5. Aswathappa, “Organizational Behaviour”, Himalaya Publishing House, Mumbai. 

6. Stoner Freeman, “Management”, Prentice hall of India, New Delhi. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Semester - IV 

Accounting for Service Organizations 
Credits :4 Theory :  5 Hours Tutorials : - 

Max.Marks :100 External : 75 Marks Internal : 25 Marks 

Objectives 

1. To enable the students to gain knowledge about the various service organisations. 

2. To explore about the various practices taken up by service organisations. 

3. To gain knowledge about the accounting techniques of service organisations. 

 

Unit-I: Non-Trading/ Service Organizations: 

Concept - Types of Service Organizations – Section (8) and other Provisions of Companies Act, 

2013. 

 

Unit – II Electricity Supply Companies: 

Accounts of Electricity supply companies: Double Accounting system – Revenue Account – Net 

Revenue Account – Capital Account – General Balance Sheet (including problems). 

 

Unit – III - Bank Accounts  
Bank Accounts – Books and Registers to be maintained by Banks – Banking Regulation Act, 

1969 - Legal Provisions Relating to preparation of Final Accounts (including problems). 

  

Unit-IV: Insurance Companies   

Life Insurance Companies –Preparation of Revenue Account, Profit and Loss Account, Balance 

Sheet (including problems) – LIC Act, 1956. 

 

Unit – V: General Insurance 

Principles – Preparation of final accounts – with special reference to fire and marine insurance 

(including problems) – GIC Act, 1972. 

 

Outcomes 

1 . students will be able to understand the concept of non profit organizations and also can 

clearly differentiate between commercial organizations and non profit organizations. 

2 students will gain knowledge about the accounts maintained by the state electricity board and 

how the surplus will be disposed off by the company. 

3 students will be exposed to banking environment and will be able to prepare the final accounts 

of a banking company according to banking regulation Act. 

4 students will certainly understand the importance of insurance companies and also can readily 

prepare life insurance final accounts. 

5 as an extension of insurance companies students are able to recognize the various fields of 

general insurance and are able to prepare the final accounts of a general insurance company. 

 

 

 

 

 

 

 

 

 

 



 

Suggested Readings 

1. Corporate Accounting – RL Gupta & M. Radha Swami 

2. Corporate Accounting – P.C. Tulsian 

3. Company Accounts : Monga, Girish Ahuja and Shok Sehagal 

4. Advanced Accountancy: Jain and Narang 

5. Advanced Accountancy : R.K. Gupta and M. Radhaswamy 

6. Advanced Accountancy : Chakraborty 

7. Advanced Accountancy: S.P. Iyengar 

8. Modern Accounting: A. Mukherjee, M. Hanife McGraw Hill Company Ltd., New Delhi. 

9. Accounting standards and Corporate Accounting Practices: T.P. Ghosh Taxman 

10. Corporate Accounting: S.N. Maheswari, S.R. Maheswari, Vikas Publishing. 

11. Advanced Accountancy: Arutanandam, Raman, Himalaya Publishing House. 

12. Advanced Accounts: M.C. Shukla, T.S. Grewal, S.C. Gupta, S. Chand. 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



SEMESTER – IV 

Income Tax 

Credits: 4 Theory: Tutorial: 

Max Marks: 100 External: 75 Internal: 25 

Course Objectives: 

1. To acquaint the students with basic principles underlying the provision of Direct Tax 

Laws. 

2. To give an understanding of the relevant provisions of various income sources. 

3. To introduce practical aspects of tax planning. 

4. To expose the students to the real time situation in computation of Net Taxable Income. 

Syllabus: 

Unit-I 

Introduction: Income Tax Law – Basic concepts: Income, Person, Assesse, Assessment year, 

Agricultural Income, Capital and revenue, Residential status, Income exempt from tax (theory 

only). 

Unit-II 

Income from salary: Allowances, perquisites, profits in lieu of salary, deductions from salary 

income, computation of salary income and qualified savings eligible for deduction u/s 80C 

(including problems). 

Unit-III 

Income from House Property: Annual value, let-out/self occupied/deemed to be let-out house, 

deductions from annual value - computation of income from house property (including problems). 

Unit-IV 

Income from Capital Gains – Income from other sources – (from Individual point of view) - 

chargeability – and assessment (including problems). 

Unit-V: 

Computation of total income of an individual – Deductions under section - 80 (including 

problems).  

Outcomes 

1. Students will be able to identify the exemptions and incidence of tax. 

2. Students can calculate the source of income from salaries, which will attract tax. 

3. To provide knowledge regarding the computation of income from House Property. 

4. To gain an understanding on capital gains and other sources of income. 

5. Students will be equipped with practical aspects of Tax Planning. 

References: 

1. Dr. Vinod; K. Singhania; Direct Taxes – Law and Practice, Taxman Publications 

2. B.B. Lal; Direct Taxes; Konark Publications 

3. Dr. Mehrotra and Dr. Goyal; Direct Taxes – Law and Practice; Sahitya Bhavan 

Publication. 

4. Gaur and Narang; Income Tax, Kalyani Publishers, New Delhi.  



SEMESTER IV 

BUSINESS LAW 

Credits :4 Theory :  5 Hours Tutorials : - 

Max.Marks :100 External : 75 Marks Internal : 25 Marks  

   

Course Objectives : 
1. To make the student be aware of Contracts, India Contract Act 1872 and  its essentials 

2. The study of making contracts through Offer and Acceptance, Consideration. 

3. The student is briefed about capacity of the parties to enter contract and future contracts. 

They are  even  enlightened with certain remedies in breach of contract. 

4. Sale of Goods Act 1930 is discussed the  with the students. 

5. Through the  study of  Digital Signatures, Electronic Signatures and Cyber crimes  the students 

are enlightened to the technology and warned a bought the crimes.              

 

 SYLLABUS  

Unit-I: 
Contract :Meaning and Definition of Contract-Essential elements of valid Contract -Valid, Void and 

Voidable Contracts - Indian Contract Act, 1872.. 

Unit-II: 
Offer and Acceptance:Definition of Valid Offer, Acceptance and Consideration -Essential 

elements of a Valid Offer, Acceptance and Consideration. 

Unit-III: 
Capacity of the Parties and Contingent Contract: Rules regarding to Minors contracts - Rules 

relating to contingent contracts - Different modes of discharge of contracts-Rules relating to 

remedies to breach of contract. 

Unit-IV: 
Sale of  Goods Act 1930:Contract of sale – Sale and agreement to sell – Implied conditions and 

warranties – Rights of unpaid vendor.  

Unit-V: 
Cyber Law and Contract Procedures - Digital Signature - Safety Mechanisms. 

Case study is compulsory 

Outcomes   
1 With the basic knowledge of the fundamental principles of law of contracts, the students in which 

ever field they may enter into seeking their employment or involve themselves in any business, they 

will be able to fore see the consequences and protect themselves from being deceived by people, by 

fraudulent intentions. 

2 The study of this chapter enlightens the students in avoiding the deficiencies that may 

creep in, while entering into contracts in their future 

3 Having been educated in this aspect, the students will be cautious while dealing with 

incompetent persons and avoid their liabilities. 

4 This chapter enlightens the students in contract for the sales of goods and also in 

distinguishing the contracts (sale) between the movable properties and immovable 

properties. 

5 This law enlightens the student with the probable loop holes and deficiencies that should 

be taken care of and helps protect themselves from the fraudulent transactions through  

E Commerce 



 

References :  
1 J. Jayasankar,  Business Laws,  Margham Publication. Chennai -17 

2 Kapoor ND, Mercentile Law , Sultan Chand 

3 Balachandram V, Business law Tata 

4 Tulsian , Business Law Tata 

5 Pillai Bhagavathi, Business Law , S.Chand. 

6 Business Laws, Maruthi Publishers.     

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



B COM - SEMESTER -IV 

                                                      BUSINESS STATISTICS-II 

CREDITS:4 THEORY: 5 HOURS  

MAX MARKS: 100 EXTERNAL: 75 MARKS INTERNAL: 25 MARKS 

 

COURSE OBJECTIVES: 

The Objective of this paper is to impart knowledge on the application of statistical 

toolsand techniques in business decision-making. 

 

1.The objective of Unit-1is to give an understanding of bivariate linear correlation, there by 

enabling  to understand the importance of correlation analysis. 

2.The objective of Unit-2 is toenabling  to understand the importanceandcalculation of  

regression analysis 

3.The objective of Unit-3is to give an understanding the meaning, importanceandcalculationof 

Index Numbers. 

4...The objective of Unit-4is to enable  to understand the meaning, importance, and components 

of time series along with details of methods of measuring trends 

5The objective of Unit-5is to enable  to understand theProbability sampling and Non-Probability 

sampling Techniques. 

 

 

 



Unit – I : Correlation Analysis 

Meaning, definition and use of correlation – types of correlation – Karl pearson’s 
coefficient – spearman’s rank correlation – probable error, partial and multiple 
correlations – calculation of correlation.  

 

Unit – II : Regression Analysis 

Meaning and utility of regression analysis – comparison between correlation and 
regression – regression equations – calculation of regression. 

 

Unit – III :Analysis of Time Series:  

Meaning and utility of time series analysis – components of time series – 
measurement of trend and seasonal variations – utility of decomposition of time 
series – decentralization of data – calculation of trend and seasonal variations. 

 

Unit – IV : Index Numbers 

Meaning, definition and importance of Index numbers  - methods of construction 
of Index numbers – price index numbers – quantity index numbers – tests of 
adequacy of index numbers – deflation index numbers – cost of index numbers – 
limitations of index numbers.  

 

 

Unit – V : Sampling and sampling Distribution 

Meaning, objectives and types: Probability sampling and Non-Probability sampling 

Techniques and –Meaning of population, parameter and statistics –Sampling 

distribution –Meaning and usefulness of standard Error. 

 

OUTCOMES: 

After successful completion of this course, students should be able to: 

1.   To provide practical exposure on calculation of correlation between two are more 

variables.      

2    To provide practical exposure on calculation of regression analysis. 

3    To provide practical exposure on calculation of trend analysis  

4    To provide practical exposure on calculation of index numbers. 

5 .   TOdistinguish theProbability sampling and Non-Probability sampling Techniques and             

apply where it is necessary in the business. 

 



REFERENCE: 

1. Business Statistics                                                Reddy, C.R Deep Publications. 

2. Statistics-Problems and Solutions                         Kapoor V.K. 

3. Fundamentals of Statistics                                    Elhance.D.N 

4. Statistical Methods                                               Gupta S.P 

5. Statistics                                                                Gupta B.N. 

6. Fundamentals of Statistics                                    Gupta S.C 

7. Statistics-Theory, Methods and Applications        Sancheti,D.C. &Kapoor V.K 

8. Business Statistics                                                 J.K.Sharma 

9. Business Statistics                                                 Bharat Jhunjhunwala 

10. Business Statistics                                                 R.S.Bharadwaj 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



SEMESTER – V 

Cost Accounting 

Credits: 4 Theory: Tutorial: 

Max Marks: 100 External: 75 Internal: 25 

Course Objectives: 

1. To create awareness about the various cost techniques. 

2. To enable the students to understand the importance of costing in the business 

world. 

3. To make students understand about the various methods of costing. 

Syllabus: 

Unit-I:Introduction: Distinguish between Financial Accounting, Cost Accounting and 

management accounting - Cost Concepts and Classification – Cost Centre and Cost Unit – 

Preparation of Cost Sheet.  

  

 

Unit-II: Elements of Cost: Materials: Material control – Selective control, ABC technique – 

Methods of pricing issues – FIFO, LIFO, Weighted average, Base stock methods, choice of 

method (including problems). 

 

Unit-III: Labour: Labour: Control of labor costs – time keeping and time booking – Idle time –

Methods of remuneration – labour incentives schemes. 

 

Unit –IV: Overheads: Overheads: Allocation and apportionment of overheads – Machine hour 

rate. 

 

Unit-V: Methods of Costing: Job costing – Process costing - treatment of normal and abnormal 

process losses – preparation of process cost accounts – treatment of waste and scrap (including 

problems), joint products and by products (Theory) 

 

Outcomes 

1 To  enable the student to differentiate the various kinds of accounting in relation to cost 

accounting, and also to enable the students to identify the cost centres. 

2  Students will be able to understand the importance of material in costing. 

3  Students will readily identify the various incentive schemes in relation to labour costs and 

also will be able to allocate the various overhead cost in relation to a product. 

4 Students can prepare the various cost sheets with respect to processing industry, 

manufacturing industries also. 

5 Students will gain knowledge about the various cost techniques used for decision making.  

References: 

1. S.P. Jain and K.L. Narang – Advanced Cost Accounting, Kalyani Publishers, Ludhiana. 

2. M.N. Aurora – A test book of Cost Accounting, Vikas Publishing House Pvt. Ltd. 

3. S.P. Iyengar – Cost Accounting, Sultan Chand & Sons.  



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

4. Nigam & Sharma – Cost Accounting Principles and Applications, S.Chand & Sons. 

5. S.N .Maheswari – Principles of Management Accounting. 

6. I.M .Pandey – Management Accounting, Vikas Publishing House Pvt. Ltd. 

7. Sharma & Shashi Gupta – Management Accounting, Kalyani Publishers. Ludhiana. 



SEMESTER – V 

Goods and Service Tax 

Credits: 4 Theory: Tutorial:  

Max Marks: 100 External: 75 Internal: 25 

Course Objective: 

1. To give an understanding relevant to the indirect tax structure under GST regime. 

2. To comprehend the basis of GST. 

3. To enhance the students to know the process of introduction of GST. 

4. To acquire knowledge upon the various transactions covered under GST.  

Syllabus: 

UNIT 1: INTRODUCTION   Overview of GST-Concepts-Limitations of VAT-Need for Tax 

Reforms-Justification of Introduction of GST-Shortcomings and Advantages at Central and State 

Level on introduction on GST-Process of Introduction of GST-Constitutional  Amendments. 

 

UNIT 2:   GST  Principles-Models of GST-Australian, Canadian, Kelkar-Shah-Bagchi poddar-

Comprehensive structure of GST-Single ,Dual GST-Transactions covered under GST. 

 

UNIT  :  Taxes and Duties Subsumed under GST-Taxes and Duties outside the purview of 

GST: Tax on items containing Alcohol-Tax on Petroleum products-Tax on Tobacco Products-

Taxation of Services 

 

UNIT 4:    Inter-State Goods and Service Tax Major advantages of IGST Model-Interstate 

Goods and Service Tax: Transactions within a State under GST-Interstate Transactions under 

GST-Illustrations. 

UNIT 5:    Time of Supply of Goods and Services: Value of Supply –Input Tax Credit-

Distribution of Credit-Matching of input Tax Credit-Availability of credit in special 

circumstances-Cross utilization of ITC between the Central GST and the State GST.  

Outcomes: 

1. Students will be able to analyse the indirect tax structure. 

2. Students will be able to understand the various models of GST and its launch in India. 

3. Students will gain knowledge regarding the different kinds of indirect taxes and taxes 

subsumed in GST. 

4. Students will be able to differentiate CGST, SGST, IGST 

5. Students gain knowledge about time of supply, place of supply, and Input tax credit, and 

the calculation of Transactional value of GST. 

References: 

1. Goods and Services Tax in India-Notifications on different dates. 

2. GST Bill 2012. 

3. Background Material on Model GST Law, Sahitya Bhawan Publications, Hospital Road, 

Agra-282003. 

4. The Central Goods and Services Tax Act,2017,NO.12 OF 2017 Published by Authority, 

Ministry Of Law and Justice, New Delhi, the 12th April, 2017. 



COMMERCIAL GEOGRAPHY 

Credits :4 Theory :  5 Hours Tutorials : - 

Max.Marks :100 External : 75 Marks Internal : 25 Marks  

 

   

Course Objectives : 
1.  To study The Earth and its evolution. The changes on Earth are due   to pollution, Global 

warming, etc. 

2. The study of soil, the importance of agriculture and its problems and development are discussed 

here. 

3. Forests are the main source to maintain the eco system of an area. The distribution of human life 

also depends mainly on forests and water sources. The same is emphasized in this chapter with 

reference to the Forests in India. 

4. The assessment of the Economy of the country is based on the natural resources of that country. 

In India, the mines and minerals are the main source for industrialization and increase in exports. 

5. The development of a region depends on its water resources. Though India is land of rivers, the 

growth seems to be very slow due to many reasons. Dams, Canals and inter-linking of rivers 

were thought about more than a century ago, from the British era. Sir Aurthor Cotton, is 

legendary in promoting the said thought. Only after several decades, the projects are now being 

worked out seriously by the Government of India and State Governments. 

 

SYLLABUS 

Unit-I: 
The Earth: Internal structure of the Earth – Latitude – Longitude –  Realms of the Earth – 

Evolution of the Earth – Environmental pollution - Global Warming - Measures to be taken to 

protect the Earth. 

Unit-II: 
India – Agriculture: Land Use - Soils - Major crops – Food and Non-food Crops – Importance 

of Agriculture – Problems in Agriculture – Agriculture Development. 

Unit-III: 
India – Forestry: Forests – Status of Forests in Andhra Pradesh – Forest (Conservation) Act, 

1980 – Compensatory Afforestation Fund (CAF) Bill, 2015 - Forest Rights Act, 2006 and its 

Relevance – Need for protection of Forestry. 

Unit-IV: 
India – Minerals and Mining: Minerals – Renewable and non Renewable – Use of Minerals – 

Mines – Coal, Barites, etc. – Singareni Coal mines and Mangampeta Barites - District-wise 

Profile. 

Unit-V: 
India – Water Resources – Rivers: Water resources - Rationality and equitable use of water – 

Protection measures - Rivers - Perennial and peninsular Rivers - Interlinking of Rivers - 

Experience of India and Andhra Pradesh. 

Case study is compulsory 

Outcomes 
1. Though the students are aware of this even from their school days, its study at this juncture made 

 them more cautious and friendlier towards the environment. 

2. After the study of this chapter there seem to be a change in the outlook of the students towards 

Agriculture, as they realized that agriculture is an occupation for sustenance and that in addition 

to export of machine made or factory products, the Agro-Products can also be exported. 



3. Since improving the vegetation is the need of the hour, the study of the Forestry enlightens the 

students about the different enactments like Forest Act, 1980; CAF Bill, 2015; Forest Rights 

Acts, 2006 that have come up in India with the specific purpose to conserve the forests. 

4. The study of mines and minerals brings awareness in the students that natural resources should  

Exploited in the best possible manner, having an eye on the conservation of non-renewable 

minerals. 

5. This chapter enlightens the students about the rightful usage and proper augmentation of the 

water resources. 

 

References :    
1 Shabiar Ahmad; Quazi ,Natural Resource Consumption and Environment Management, 

             APH Publishing Corporation. 

       2.  Tarachand, Economic and Commercial Geography of India, Vikas Publishing House. 

       3.  Dr. S. Sankaran, Commercial Geography, Margam Publications, Chennai. 

       4.  C. B. Memoria, Commercial Geography, Lal Agarwal & Co.  

  5.  C. B. Memoria, Economic and Commercial Geography, Lal Agarwal & Co 

  6.  Vinod N. Patel, Commercial Geography, Oxford Book Company.     
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Semester- V 
CLUSTER ELECTIVE  CORPORATE ACCOUNTING 

1Accounting & Auditing Standards 

CREDITS:4 THEORY: 4 HOURS TUTORIAL: 1 HOUR 

MAX MARKS: 100 EXTERNAL: 70 MARKS INTERNAL: 30 MARKS 

 

COURSE OBJECTIVES: 

1. To help  the students how to maintain the standards while preparing accounting and its 

significance throughout national and international wide 

2. To provide the information of each and every standard and its importance 

3. To provide the accounting information with practical problems and references given with 

examples. 

4. To help the students how the companies will maintain company financial report 

UNIT: 1 

Introduction: Significance ofAccounting Standards - National and International Accounting Standards - 

Accounting Standards in India. 

UNIT:2 

Accounting Standards (AS-1 to AS-16): AS-1: Disclosure of Accounting policies – AS-

2:Valuation of inventories –AS-3: Cash flow statement – AS-4: Contingencies in balance sheet  

– AS-5: Net profit or loss, prior period items and changes  – AS-6: Depreciation Accounting – 

AS-7: Construction Contracts – AS-9: Revenue Recognition– AS 10: Accounting for Fixed 

assets -AS-11: Effects of changes in foreign exchangerates- AS-12: Accounting for government 

grants – AS-13: Accounting for investments – AS-14:Accounting for Amalgamation – AS-15: 

Employee benefits – AS-16: Borrowing costs. 

UNIT:3 

 Accounting Standards (AS17 to AS-32): – AS-17: Segmentreporting – AS-18: Related party 

disclosures – AS-19: Leases – AS-20: Earning per share - AS-21: Consolidated financial 

statements – AS-22:Accounting for taxes – AS-23: Accounting for investments – AS-24: 

Discontinuing operations – AS-25: Interim Financial Reporting – AS-26:Intangible assets – AS-

27: Financial reporting of interests in joint ventures – AS-28: Impairment of assets– AS-29: 

Provisions, Contingent liabilities and assets; AS-30: Financial Instruments:Recognition and 

Measurement; AS-31: Financial Instruments: Presentation – AS-32:FinancialInstruments: 

Disclosures. 

UNIT: 4 

Auditing Standards: Procedure - International Federation of Accountants - Auditing and 

Assurance Standards Board - Indian Auditing Standards (issued so far) Overview. 

UNIT:5  

International Financial Reporting Standards (IFRS):Origin - Procedure - International 

Accounting Standards Board - Adoption in India. 



OUTCOMES: 

1. Students can easily able to  focus on national and international standards on practical 

problems. 

2. Students can do the problems with the help company formats and standards 

3. Students can easily compare and analyse  the Indian and international accounting 

systems. 

4. Students can able to do practice with the help of secondary data of financial report 

5. Students can easily understand and have a thorough knowledge of international 

accounting system. 

REFERENCE:1. Taxman’s Students’ Guide to Accounting Standards, D. S. Rawat, Taxman 

Publications. 

2. Compendium of Statements and Standards on Accounting, The Institute of Chartered 

Accountants of India, New Delhi. 

3. British Accounting Standards, Ronal Leach and Edward Stamp, Woodhead Faulkner Ltd, 

Cambridge. 

4. T. P. Ghosh, Accounting Standards and Corporate Accounting Practices, Taxman 

Publications. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Semester- V 

CLUSTER ELECTIVE  CORPORATE ACCOUNTING 

2 ACCOUNTING FOR GOVERNMENT ENTITIES  
 

Credits :4 Theory :  5 Hours Tutorials : - 

Max.Marks :100 External : 75 Marks Internal : 25 Marks 

   

Course Objectives : 
1. Recognize the unique issues for governmental accounting and reporting, 

2. Understanding the Role of C A G of India and Public Accounts Committee. 

3. Determine who sets the Government Accounting Standards and information about GASAB. 

4. Understand Financial Reporting process and different types of financial reports in PSUs and Govt. 

Companies. 

5. Detailed knowledge and case studies of Railways, Defense and CPWD accounts. 

SYLLABUS 

Unit-I: 
General Principles - Government Accounting System - Consolidated Fund of India - Comparison with 

Commercial Accounting system. 

Unit-II: 
Role of Comptroller and Auditor General of India - Role of Public Accounts Committee, Review of 

Accounts - Civil and Commercial Entities. 

Unit-III: 
Government Accounting Standards issued by Government Accounting Standards Advisory Board 

(GASAB) - Adoption and Review. 

Unit-IV: 
Financial Reporting in Public Sector Undertakings and Government Companies. 

Unit-V: 
Case Studies: Railway Accounts - Defense Accounts - CPWD Accounts, etc. 

 

Outcomes 
1. Students would be able to explain generally accepted accounting principles as they apply to 

economic transactions of governmental and not-for-profit entities and also gain knowledge of 

Consolidated Fund of India.  

2. Students would come to and understanding about CAG of India its Role and functioning. 

3. Students would identify Government accounting standards and procedures for governmental and 

non-profit entities. Apply generally accepted accounting principles in the preparation of reports for 

public institutions 

4. Understand the process of financial reporting in public and government companies 

5. Gain Knowledge about Railway,Defense, and C P W D Accounts. 

References :  
1. Jain, S.P., Narang, K.L., Advanced Accountancy (Vol-1), Kalyani Publishers, Ludhiana.  

 

 

2. K.K. Bhardwaj, Public Accounting and Auditing (office of the Comptroller and Auditor General of 

India), Mittal Publications, New Delhi. 

 

3. A Mukherjee & M. Hanif, Modern Accountancy, Tata McGraw Hill Publishing Company Limited, 

New Delhi. 



Semester- V 

 CLUSTER ELECTIVE: ADVERTISING AND SALES PROMOTION 

1. ADVERTISING AND MEDIA PLANNING 

Credits :4 Theory :  5 Hours Tutorials : - 

Max.Marks :100 External : 75 Marks Internal : 25 Marks 

   

Course Objectives : 

1. To understand the importance of advertising in this competitive world 

2. To know types of advertising. 
3. To understand factors influencing consumer decision making. 

4. To provide knowledge on the different socio-economic and ethical aspects of advertising. 

5. To understand media strategies. 

 SYLLABUS  

Unit-I: 
Advertising Functions: Types of Advertising - Economic and Social aspects of advertising - Advertising 

process - Advertising objectives and Budget.  

Unit-II: 
Consumer Behaviour: Consumer decision making process – Consumer perception process - Consumer 

Choices - Consumer surplus. 

Unit-III: 
Creativity Advertising: Creative thinking – Process – Appeals – Copy Writing – Print Copy elements, 

Headlines – body Copy – Slogan elements of design and principles of design.  

Unit-IV: 
Media Planning and Strategy: Market Analysis - Development of Media Plan - Implementing Media 

Strategies, Media Mix and Target Market Coverage - Media Reach and Frequency - Scheduling. 

Unit-V: 
Designing Print Advertisement: Print Format Lay-out – Designing page – Working with visuals – Print 

and Electronic Media - Present trends - Class Vs. Mass media.  

 

Outcomes 
1. Students will be exposed to different types of advertising. 

2. The student can assess consumer behaviour. 

3. The student will be able to design advertising accommodating creative thinking and principles of 

design. 

4. The student can plan appropriate media mix for an advertisement. 

5. The student can practice ethical advertising considering economic and social aspects of business. 

References :  
1.  Chunawalla & K.C.Sethia, Foundation of Advertising Theory & Practice, Himalaya Publishing House, 

New Delhi.  

2. William H. Bolew, Advertising, John Wiley & Sons, New York. 

3. Asker, David and Myers John G., Advertising Management, Prentice Hall of India, New Delhi. 

4. Aaker David A, Batra Rajeev, Myers G., Advertising Management, PHI, New Delhi.  

5. Sundage, Fryburger, Rotzoll, Advertising Theory and Practice, AITBS, New Delhi.   

 

 

 



Semester- V 

 CLUSTER ELECTIVE: ADVERTISING AND SALES PROMOTION 

2 BRAND MANAGEMENT 

Credits: 4 Theory: Tutorial:  

Max Marks: 100 External: 75 Internal: 25 

Unit-I: 

Brand Concept: Brands vs. Products, Benefits of branding; Brand attributes,  Significance of 

branding to consumers and Firms, selecting brand names - Brand life cycle - Brand loyalty. 

Unit-II: 

 Brand Equity: Cost, Price and Consumer Based methods - Sustaining Brand Equity - Brand 

Personality - Formulation - Brand Image vs. Brand Personality - Brand Reinforcement, Brand 

Revitalization. 

Unit-III: 

 Brand Building and Positioning: Brand Positioning vs. Brand Building - Brand knowledge, 

Brand hierarchy, Strategy, Extension and Transfer, Managing brand over time.  

Unit-IV: 

 Brand Portfolios and Segmentation: Identifying and establishing brand portfolio - Brand 

Segmentation - Portfolio and Brand values - Evaluation and Revision.  

Unit-V: 

 Branding in Different Sectors: Agriculture - Education - Health - Tourism - Hospitality and 

other services - Role of e-Communities in Brand Management.  

 

OUTCOMES: 

1. Students can easily acquire the knowledge of  brand qualities and brand  strategies 

2. Students is able to acquire managerial decision-making skills and ability to plan and 

Implement new  brand products within a short time. 

3. Students will be able to design requirements for brand Segmentation and brand building 

4. Students can easily know about the brand portfolios and segmentation based on brand values. 

5. Students will develop the awareness of brand in different sectors. 

 

 

 

 

 

 



 

 

REFERENCE: 

1. Aaker, David, Managing Brand Equity, Prentice Hall of India.  

2. Brand Positioning Strategies for Competitive Advantage -Subrato Sen Gupta 

3. Kumar, Ramesh, Managing Indian Brands, Vikas Publishing House, Delhi.  

4. Keller K. L., Strategic Brand Management, 2nd Edition, Pearson Education. 

5. Strategic Brand Management - Kevin Lane Keller, Prentice Hall. 

6. Branding Concepts and Process - DebashishPati, McMillan Publishers. 

7. Successful Branding - Pran K Choudhary, University Press, New Delhi. 
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Semester- V 

 CLUSTER ELECTIVE  E-COMMERCE 

1. E-COMMERCE 

Credits :4 Theory :  5 Hours Tutorials : - 

Max.Marks :100 External : 75 Marks Internal : 25 Marks 

Course Objectives : 

1. To understand the main activities of E-Commerce.  

2. Learn about the various components of E-Commerce.  

3. To understand the concept of online shopping and models of Electronic market.  

4. To understand the concepts of instant messaging and Electronic Data Exchange.  

5. Learn about the implementation of HTTP and Secure Electronic transaction. 

SYLLABUS 

Unit-I: e-Commerce: Features of Electronic Commerce - Distinction between e-Commerce and e-Business 

- Types of Business Models: B2B, B2C, C2C - Benefits and Limitations of e-Commerce - Apps.      
 

Unit-II: e-Business Applications: Integration and e-Business suits - ERP, e-SCM, e-CRM - Methods and 

benefits of e-Payment Systems –e-Marketing – Applications and issues 

 

Unit-III: e-Business on different Fields: e-Tourism – e-Recruitment – e- Real Estate – e-Stock Market – e-

Music/Movies - e-Publishing and e-Books. 

   

Unit-IV: Concept of Online Education:  Process - Methods - e-Content development and Deliveries - 

Major technologies used in e-Education - Online Testing - Methods - Future Trends.   

 

Unit-V: Mobile Commerce: Ticketing - Me-Seva; Government and Consumer Services – e-Retailing - e-

Groceries – Security challenges - Case Studies. 

Outcomes 

After the completion of the course, Students will be able to  

1. Logically observed and experienced the main activities of E-Commerce.  
2. Learned and evaluated about the various components of E-Commerce.  
3. Conceptually learned the concept of online shopping and models of Electronic market.  
4. Thoroughly learned the concepts of instant messaging and Electronic Data Exchange. 
 5. Learned about the implementation of HTTP and Secure Electronic transaction. 
References : 

1.  Turban E. Lee J., King D. and Chung H.M: Electronic commerce-a Managerial Perspective,    

Prentice-Hall International, Inc. 

2. Bhatia V., E-commerce, Khanna Book Pub. Co. (P) Ltd., Delhi. 

3. Daniel Amor, E Business R (Evolution), Pearson Education.  

4. Krishnamurthy, E-Commerce Management, Vikas Publishing House.  

5. David Whiteley, E-Commerce: Strategy, Technologies and Applications, Tata McGraw Hill. 

6. P. T. Joseph, E-Commerce: A Managerial Perspectives, Tata McGraw Hill. 

 



Semester- V 

 CLUSTER ELECTIVE  E-COMMERCE 

2 BUSINESS NETWORKS 

Credits :4 Theory :  5 Hours Tutorials : - 

Max.Marks :100 External : 75 Marks Internal : 25 Marks 

Course Objectives : 
1. Build an understanding of the fundamental concepts of computer networking.  

2. Familiarize the student with the basic taxonomy and terminology of the computer networking area.  

3. Introduce the student to advanced networking concepts, preparing the student for entry Advanced courses 

in computer networking.  

4. Familiarize the student with the concept of customer relationship management and Data base management 

system, Legal and Ethical issues of DBMS. 

5. Allow the student to gain expertise in some specific areas of networking such as the design and 

maintenance of individual networks.  

SYLLABUS 

Unit-I: 
Business Forms: Interrelation among Stakeholders – Business and Government – Business and Society: 

Social Network and Facebook. 

Unit-II: 
Business Networking through ICT: Basic concepts – Uses and Application of Business Networks – 

Different Layers of Business Networks – Internet and Business Networks – Network Security. 

Unit-III: 
Business Networking Systems and Devices: Communication Satellites – Servers – Cloud Computing – 

Sharing – Spectrum – Commercial issues. 

Unit-IV: 
Customer Relationship Management: Establishing Network connection with customers – Forward and 

Backward Integration – Customer Data Base – Creation and Maintenance – Legal and Ethical Issues. 

Unit-V: 
Business Analytics: Master Data Management – Data Warehousing and Mining – Data Integration – OLTP 

and OLAP.  

Outcomes 
1. Independently understand basic computer network technology.  

2. Understand and explain Data Communications System and its components, Different layers of business 

networks and Enumerate the layers of the OSI model and TCP/IP. Explain the function(s) of each layer.  

3. Identify the different types of network topologies and protocols, concept of cloud computing and 

spectrum. 

4. Understand and building the skills of subnetting and routing mechanisms. And establishing relationship 

with customers with the concept of backward and forward integration.  

5. Identify the different types of network devices and their functions within a network.  Familiarity with the basic 

protocols of computer networks, and how they can be used to assist in network design and implementation. 



 

References :  
1. Jerry, FitzGerald and Alan Dennis, Business Data Communications and Networking, John Wiley & Sons.  

2. Tanenbaum, A. S., Computer Networks, Pearson Education.  

3. David A Stamper, Business Data Communications. Addison Wesley.  

4.Business Analytics – Methods, Models and Decisions, James R. Evans, Prentice Hall. 

PROJECT WORK 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



SEMESTER – VI 

Management Accounting 

Credits: 4 Theory: Tutorial: 

Max Marks: 100 External: 75 Internal: 25 

Course Objectives: 

1. To provide knowledge in planning and controlling of costs and also in making 

managerial decisions. 

2. Students will thoroughly understand the management accounting concepts, methods and 

techniques. 

3. To get insight into different types of managerial decision making. 

4. To gain an understanding on working capital management. 

5. To enable the students to understand the various tools of financial analysis. 

Syllabus: 

  Unit–I: Management Accounting: Interface with Financial Accounting and Cost Accounting 

- Financial Statement analysis and interpretation: Comparative analysis – Common size analysis 

and trend analysis (including problems).  

 

Unit–II: Ratio Analysis: Classification, Importance and limitations - Analysis and 

interpretation of Accounting ratios - Liquidity, profitability, activity and solvency ratios 

(including problems). 

 

 Unit–III: Fund Flow Statement: Concept of fund: Preparation of funds flow statement. Uses 

and limitations of funds flow analysis (including problems).  

 

 Unit–IV: Cash Flow Statement: Concept of cash flow – Preparation of cash flow statement - 

Uses and limitations of cash flow analysis (including problems). 

 

Unit–V: Costing Techniques: Marginal Costing – Standard costing – Variance Analysis-

Material and labour (including problems). 

 

Outcomes: 

1. Students will be able to make decisions regarding a project. 

2. Students can frame out the budget for a business undertaking. 

3. Students will explore in practical knowledge regarding managerial decision making. 

4. Students will be able to understand the different types of techniques in decision making. 

5. Students will gain knowledge in concepts and calculation of various ratios for decision 

making. 

References: 

1. S.N. Maheswari, A Textbook of Accounting for Management, S. Chand Publishing, New 

Delhi. 

2. I.M Pandey, “Management Accounting”,  Vikas Publishing House, New Delhi, 

3. Shashi K. Gupta & R.K. Sharma, “Management Accounting: Principles and Practice”, 

Kalyani Publishers, Ludhiana. 

4. Jawahar Lal, Accounting for Management, Himalaya Publishing House, New Delhi. 

5. Murthy & Guruswamy – Management Accounting, Tata McGraw Hill, New Delhi. 

6. Dr. Kulsreshtha & Gupta – Practical problems in Management Accounting. 

7. Bhattacharya, D., “Management Accounting”, Pearson Education India, New Delhi.  



Semester- VI 

AUDITING  
Credits :4 Theory :  5 Hours Tutorials : - 

Max.Marks :100 External : 75 Marks Internal : 25 Marks 

   

Course Objectives : 
1. To understand the definitions, History and Importance of auditing in checking corporate frauds. 

2. To gain knowledge about different types of audits done in different business units.  

3. To have a clear understanding about the audit procedure and planning of audit before its commencement.  

4. To understand the Importance of vouchers in audit and the process of vouching and investigation. 

5. To acquire knowledge of audit report and types of audit reports and the relevant provisions of Companies 

Act 2013. 

SYLLABUS 

Unit-I: 
Auditing: Meaning – Objectives – Importance of Auditing – Auditing as a Vigil Mechanism – Role of 

Auditor in checking corporate frauds. 

Unit-II: 
Types of Audit: Based on Ownership and time -Independent, Financial, Internal, Cost, Tax, 

Government, Secretarial audits. 

Unit-III: 
Planning of Audit: Steps to be taken at the commencement of a new audit - Audit programme - Audit 

note book - Internal check, internal audit and internal control. 

Unit-IV: 
Vouching and Investigation: vouching of cash and trading transactions - Investigation, Auditing vs. 

Investigation. 

Unit-V: 
Company Audit and Auditors Report: Auditor'sQualifications– Appointment and Reappointment – 

Rights, duties, liabilities and disqualifications - Audit report: Contents – Preparation - Relevant 

Provisions of Companies Act, 2013. 

Course Outcomes 
6. Students would be able to understand the Meaning, History and Importance of auditing.  

7. Students would come to and understanding about the types of audit based on the type of business. 

8. Understand the process and planning the audit programme, audit note book and audit papers, internal 

check and control. 

9. Understand the Process and Importance of Vouching and Investigation. 

10. Understand Audit report and its types and also relevant provisions of Companies Act 2013.  

References :  
1. S.Vengadamani, “Practical Auditing”, Margham Publications, Chennai. 

2. Ghatalia, “Principles of Auditing”, Allied Publishers Pvt. Ltd., New Delhi 

3. N.D. Kapoor, “Auditing”, S. Chand, New Delhi. 

4. R.G. Saxena, “Principles and Practice of Auditing”, Himalaya Publishing House, New Delhi. 

5. Kamal Gupta and Ashok Gupta, “Fundamentals of Auditing”, Tata McGraw Hill 

 

8. S.P. Gupta – Management Accounting, S. Chand Publishing, New Delhi 



 

Semester- VI 

MARKETING 
Credits :4 Theory :  5 Hours Tutorials : - 

Max.Marks :100 External : 75 Marks Internal : 25 Marks 

   

Course Objectives : 

1. To impart knowledge about different marketing concepts.  
2. It Explains business market and business buyer behaviour. 

3. It sets a product vision and strategies.  

4. To impart knowledge about pricing and placing strategies.  

5. To know different promotional strategies and  importance of  online marketing and global marketing. 

 

SYLLABUS 

Unit-I: 
Introduction: Concepts of Marketing: Product Concept – Selling Concept - Societal Marketing Concept – 

Marketing Mix - 4 P’s of Marketing – Marketing Environment.  

Unit-II: 
Consumer Markets and Buyer Behaviour: Buying Decision Process – Stages – Buying Behaviour – 

Market Segmentation – Selecting Segments – Advantages of Segmentation. 

Unit-III: 
Product Management: Product Life Cycle - New products, Product mix and Product line decisions - 

Design, Branding, Packaging and Labeling. 

Unit-IV: 
Pricing Decision: Factors influencing price determination, Pricing strategies: Skimming and Penetration 

pricing.   

Unit-V: 
Promotion and Distribution: Promotion Mix - Advertising - Publicity – Public relations - Personal selling 

and Direct marketing - Distribution Channels – Online marketing- Global marketing. 

Outcomes 
1. To apply effective and intelligent modern marketing concepts. 

2. Ability to design marketing mix strategies for any product or services. 

3. It sets a product vision and strategies.  

4. Ability to design pricing strategies. 

5. Student will be oriented towards ethical Marketing Practices. 

References :  
 1. Philip Kotler, Marketing Management, Prentice Hall of India. 

2. Philip Kotler & Gary Armstrong, Principles of Marketing, Pearson Prentice Hall 

3. Stanton J. William & Charles Futrel, Fundamentals of Marketing, McGraw Hill Company 

4. V.S. Ramaswamy S. Nama Kumari, Marketing Management – Planning, McMillan 

 
                                                                                                 

 

 

 

 



Semester- VI 

CLUSTER ELECTIVE    CORPORATE ACCOUNTING 
1 FINANCIAL REPORTING 

Credits :4 Theory :  5 Hours Tutorials : - 

Max.Marks :100 External : 75 Marks Internal : 25 Marks 

   

Course Objectives : 

SYLLABUS 

Unit-I: 
Corporate Financial Reporting: Issues and problems of financial statements - Balance sheet and profit and 

loss account - Recent trends in reporting. 

Unit-II: 
Consolidated Financial Statements:Purposes of consolidated financial statements - Consolidation 

procedures – Minority interests, Goodwill, Treatment of pre- acquisition and post-acquisition profits.  

Unit-III: 
Companies Act 2013 - Reporting requirements - National Finical Reporting Authority (NFRA).  

Unit-IV: 
Companies Act, 2013 - Board of Directors - Director's Report - Business Responsibility report - Corporate 

Governance Reporting - Corporate Social Responsibilityreporting. 

Unit-V: 

Developments in Financial Reporting:Value Added Statements: Economic Added Value, Market Value - 

Shareholders’ Value - Human Resource Reporting – Reporting on Price Level changes. 

Outcomes 
On successful completion of this course, students will be able to: 

1. Interpret financial reports based on concepts from the accounting Conceptual Framework and Australian 

Accounting Standards. Explain the underlying theoretical framework in the application of principles-based 

accounting standards. 

2. Understand the consolidation process of financial statements and the concepts of minority interest, 

Goodwill and treatment of pre and post-acquisition profits.  

3. familiarize with the reporting requirements and the authority for reporting NFRA and the provisions of 

companies Act 2013, To make ethical decisions using a recognized framework. 

4. Prepare and understand different types of responsibility reports as per companies Act 2013. 

5. Prepare complex accounting transactions by choosing and applying relevant accounting standards.Explain 

current national and international developments in financial reporting to a professional and non-professional 

audience.  

References :  
1. P.C. Tulsian& Bharat Tulsian, Financial Reporting, S. Chand, New Delhi. 

2. RSN Pillai, Bhagirathi & S.Uma, Fundamentals of Advanced Accounting, Vol.1, S.Chand, New 

Delhi. 

3. Nehru J. Financial Reporting by diversified Companies, Vision Books, New Delhi. 

4. S.K.Gupta, Financial Analysis and Reporting, Kalyani Publishers, Ludhiana. 

 



CLUSTER ELECTIVE CORPORATE ACCOUNTING 

2 Emerging Areas in Accounting 

CREDITS:4 THEORY: 4 HOURS TUTORIAL: 1 HOUR 

MAX MARKS: 100 EXTERNAL: 70 MARKS INTERNAL: 30 MARKS 

COURSE OBJECTIVES: 

1. To provide the students about the role of human resources information and models 

following by the companies. 

2. To give knowledge how companies will maintain corporate social responsibilities 

towards society. 

3. To give information about price level changes in the market and other sales comparing 

with companies taking live examples 

4. To give the information regarding the role of environment standards maintain by the 

companies 

5. To help the students to analyse the fund,  resource consumption and forensic accounting 

methods maintained by the companies.  

SYLLABUS 

UNIT: 1 Human Resource Accounting: Methods: Cost approach - Replacement cost approach   

- Present value of future earningsapproach – Expense model - Model on human resource 

accounting (including problems). 

UNIT:2Social Accounting: Rationale for Social Accounting - Qualitative and quantitative 

social accounting disclosures - Evaluation of social accounting reports. 

UNIT: 3Inflation Accounting: Historical–Limitations – Evolution of - Constant-rupee 

accounting - International standard for hyperinflationary accounting (including problems) 

UNIT: 4Environmental Accounting: Qualitative and quantitative Environmental accounting 

disclosures - Evaluation of Environmental accounting reports - Green Accounting - Concept and 

implementation. 

UNIT: 5Special Areas in Accounting: Intrinsic Value Accounting – Resource Consumption 

Accounting – Forensic Accounting – Fund Accounting – Hedge Accounting. 

OUTCOMES: 

1. Students can easily focus on Human resource accounting standards  

2. Students can able to know about corporate social responsibility 

3. Students will develop the analysis of inflation 

4. Students will able to make environmental accounting with the help of secondary data 

given by the companies 

5. Students will be able to take the live practical accounting problems of forensic, fund and 

resource consumption. 

 

 

 

https://en.wikipedia.org/wiki/Human_resource_accounting#Objectives
https://en.wikipedia.org/wiki/Human_resource_accounting#Objectives
https://en.wikipedia.org/wiki/Human_resource_accounting#Cost_approach
https://en.wikipedia.org/wiki/Human_resource_accounting#Replacement_cost_approach
https://en.wikipedia.org/wiki/Human_resource_accounting#Present_value_of_future_earnings
https://en.wikipedia.org/wiki/Human_resource_accounting#Expense_model
https://en.wikipedia.org/wiki/Human_resource_accounting#Model_on_human_resource_accounting
https://en.wikipedia.org/wiki/Human_resource_accounting#Model_on_human_resource_accounting
https://en.wikipedia.org/wiki/Inflation_accounting#Constant-dollar_accounting
https://en.wikipedia.org/wiki/Inflation_accounting#Constant-dollar_accounting
https://en.wikipedia.org/wiki/Inflation_accounting#International_standard_for_hyperinflationary_accounting


 

REFERENCE: 

1. Gupta R. L. – Advanced Financial Accounting – S. Chand & Sons  

 

2. Shukla and Grewal: Advanced Accounts, S. Chand & Ltd. New Delhi. 

 

3. Jain and Narang: Advanced Accounts, Kalyani Publishers, Ludhiana. 

 

4.Gupta, Shashi K. & Sharma, R.K., Management Accounting: Principles and Practice, Kalyani 

Publishers, Ludhiana.  

5. L. S. Porwal : Accounting Theory, Tata McGraw Hill  

 

6. S. N. Maheshwari : Corporate Accounting,Vikas Publishing House Pvt. Lit. New Delhi. 

 

7.  Ashok Sehgal& Dr. Deepak Sehgal: Advanced Accounting, Taxmen, New Delhi. 

 

8. Mukherji and Hanif - Modern Accounts, Vol. I and II, Tata McGraw Hill.  

 

9. R. L. Gupta & V. K. Gupta - Advanced Accounting, Sultan Chand, New Delhi.  

 

PROJECT WORK 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Semester- VI 

  CLUSTER ELECTIVE: ADVERTISING AND SALES PROMOTION 

1 .SALES PROMOTION 
 

Credits :4 Theory :  5 hours Tutorials : - 

Max.Marks :100 External :75 Internal : 25 

   

Course Objectives : 
1 To understand various sales promotion strategies. 
2    To understand various theories of promotion selling. 

      3    To understand the role and functions of sales manager. 

4    To understand the various theories for sales force management. 

SYLLABUS 

Unit-I: 
 Sales Promotion: Sales Executive Functions - Sales Promotion and control - Sales organization - Setting-

up of Sales organization - Types of Sales organization .  

Unit-II: 
Personal Selling: Theories of personal selling - analyzing market potential - sales potential and sales 

forecasting methods - Distribution policies and pricing policies.  

Unit-III: 
Sales Operations: Sales budget, Sales territories, Sales Quata's, Point of Sale - Sales contests - Coupons and 

discounts - Free offers - Display - Showrooms and Exhibitions.  

Unit-IV: 
Salesmanship: Sales Manager Qualities and functions - Types of salesman - prospecting - pre-approach and 

approach - selling sequence - psychology of customers. 

Unit-V: 
Sales force Management: Recruitment and Selection - Training - Induction - Motivation of sales personnel 

- Compensation and Evaluation of Sales Personnel. 

Outcomes 
1. Student will be able to select suitable sales organisation and promotion techniques. 

2. Student can assess the market and sales potentiality along with forecasting the sales by using 

appropriate forecasting methods. 

3. Student will be able to frame sales promotion strategies. 

4. Student will be able to adopt the best qualities required for becoming a successful sales manager. 

5. Student will be able to adopt suitable recruitment, selection and training, compensation and 

controlling approaches of sales personnel of a firm. 

References :  
1. Richard R. Still, Edward W. Cundiff & Norman A.P. Govani, “Sales Management: Decisions, Strategies 

and Cases”, Person Education, New Delhi. 

2. McMurry & Arnold, “How to Build a Dynamic Sales Organization”, McGraw Hill, W.C. 

3. Pradhan , Jakate & Mali,  Elements of Salesmanship and Publicity, Kitab Mahal. 

4. Anderson Robert, “Professional Sales Management”, Prentice Hall of India, New Delhi. 

5. Gerald A.Michaelson, Strategies for Selling, Tata McGraw Hill Publishing Co. New Delhi. 

 

 

 

 



Semester- VI 

 CLUSTER ELECTIVE: ADVERTISING AND SALES PROMOTION 

 2. DIRECT MARKETING 
Credits :4 Theory :  5 hours Tutorials : - 

Max.Marks :100 External :75 Internal : 25 

   

Course Objectives : 

6. To understand various strategies in direct marketing. 
7. To understand various direct marketing media 
8. To understand the role and functions of social media and digital marketing. 

9. To understand the various key factors of direct marketing. 

SYLLABUS 

Unit-I Direct Marketing: Features - Different Strategies - Mailing SMS - MMS - New Channels of Direct 

Marketing - Marketing Communication plan.   

 

Unit-II: Direct Marketing Creativity: Creative Process and Testing – Direct Mail, Catalogs -Print 

Advertising - Marketing Intelligence - Relational, Direct and Interactive Marketing - 3’s USP and Creativity.   

 

Unit-III: Direct Marketing Media – Magazines, Newspapers and TV/Radio - Telemarketing - Evolution of 

Digital Marketing and New Customer. 

 

Unit-IV: Social Media and Digital Marketing: Facebook, Twitter, LinkedIn, Emailing - Mobile 

Marketing - Interactive Television - Blended Direct Marketing - Integrating media and channels     

 

Unit-V: Key factors of Direct Marketing - Digital Marketing Tips - Best practices in digital marketing - 

Legal Aspects - Practical examples of Flipkart, Amazon, Paytm, etc.  

 

 

Outcomes 
 

1. Student will be able to adopt suitable strategies in direct marketing. 

2. Student can assess the market suitability for direct marketing. 

3. Student will be able to know about various direct marketing media. 

4. Student will be able to work as social media marketing managers. 

5. Student will be able to adopt best suitable practices in digital marketing. 

 

References :  
1. 1. Kotler, Philip, Armstrong, Gary, Saunders, John and Wong, Veronica, "Principles of Marketing", 

Prentice Hall Europe.  

 

2. Bob Stone and Ron Jacobs, Successful Direct Marketing Methods, McGraw Hill.. 

 

3. Mary Lou Roberts, Paul D. Berger, Direct Marketing Management, Prentice Hall Publications. 

 

4. Chet Meisner, The Complete Guide to Direct Marketing- Creating Breakthrough Programs that 

Really Work, Kaplan Publishing.  

PROJECT WORK 

 

 



Semester- VI 

CLUSTER ELECTIVE E-COMMERCE 

1 ELECTRONIC PAYMENT SYSTEM  
 

Credits :4 Theory :  5 Hours Tutorials : - 

Max.Marks :100 External : 75 Marks Internal : 25 Marks 

Course Objectives : 
1 To understand the definition and concepts of e-Cash, Electronic Data Interchange, Virtual currency 

and Bitcoin  

2 Understand the process of Automated clearing and process of NEFT and RTGS. And working of 

ATMs. 

3 Understand about different security issues in e-payment system and the concept of digital signature. 

4 To know about different types of Digital Wallets available in the market and their security 

challenges.  

5 To understand the concept of Electronic Invoice and payment system, Bill service providers, 

Customer service providers and Scan based trading. 

SYLLABUS 

Unit-I: 

e-Cash and Virtual Money:Electronic Data Interchange (EDI) -NEFT/RTGS/Electronic Payment modes - 

Foundations of e-Cash and Issues; Security, Anonymity, Untraceability, Virtual currencies, Bitcoin. 

Unit-II: 

Automated Clearing and Settlement: Process ofReal Time Gross Settlement System - Net Settlement -

ATM Networks - Fedwire, CHIPS and SWIFT. 

Unit-III: 

e-Payment Security and Digital Signature: Cryptographic Methods - Hash functions -   Public/Private 

Key methods: RSA - Digital Signatures - Certification Process - Digital identity Documents and Remote 

Authentication.   

Unit-IV: 

Mobile Payments:Wireless payments, Digital Wallets, Google Wallet – Obopay - Security Challenges.   

Unit-V: 

Electronic Invoice and Payment System:Electronic Statement Delivery - EIPP providers - Biller service 

providers - Customer service providers - Reconciliation through Bank -Invoice Paper elimination - Scan-

based trading (SBT). 

Outcomes 
1 Students would be able to understand the concept of EDI Electronic Data Interchange and 

different issues with e-cash and its security. 

2 Students would come to and understanding about Automated Clearing and Settlement and be 

able to utilize NEFT and RTGS facilities in banks.  

3 Students would identify and understand the process of Digital Signature and security issues 

related to e-payments and try to resolve them. 

4 Understand the concept of M-Commerce and Mobile payments and utilize different mobile 

payment apps available in the market. 

5 Gain Knowledge about Electronic invoice, Bill service providers, Customer service providers 

and the concept of Scan based trading and utilize the facilities.  



References :  
1. Domonique Rambure and Alec Nacamuli, “Payment Systems: From the Salt Mines to the Board Room”, 

Palgrave MacMillan. 

2. Weidong Kou,“Payment Technologies for E-Commerce”. Springer, Germany. 

3. DonalO’Mahony, Michael Peirce and Hitesh Tewari, “Electronic Payment Systems”, Artech House, Inc. 

4. M. H. Sherif, Protocols for Secure Electronic Commerce, Boca Raton, Fla, CRC Press. 

 
 

 

 
  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Semester- VI 

                            CLUSTER ELECTIVE      E-COMMERCE 

                                               2 Social Media  &  E-Marketing 

Credits: 4 Theory: Tutorial:  

Max Marks: 100 External: 75 Internal: 25 

Course Objectives: 

1. To impart knowledge on the emergence and prospects of online marketing. 

2. To make the students understand the various promotional strategies related to media 

management. 

Syllabus: 

Unit-I: Social Media: Career in Social Media Marketing - Strategic Marketing - Social media 

Planning process - Campaigns (tactics and results).  

Unit-II: Social Consumers: Social media marketing segments - Digital consumers - Digital 

communities - Online communities - Strong & Weak Ties - Social Community - Social 

Publishing.  

Unit-III: Social Media Sites: Face book - Twitter - LinkedIn - YouTube and their Operations - 

Data mining and Social Media - Role of Social Media in Marketing Research - Social Media and 

Privacy/Ethics. 

Unit-IV: e-Marketing: Objectives, Online Advertising - Distribution in e-Marketing, Lead 

Generation Platform - Customer Service mechanism - Relationship Building medium.  

Unit-V: Methods of e-Marketing: Advertising Techniques, Selling Methods, Sales Promotion -

 Public Relations - Sponsorship, Merchandising, Teleconferencing - Chatting. 

Outcomes: 

1. To impart knowledge on contemporary e-marketing practices. 

2. Students will differentiate the various digital consumers. 

3. The students will explore in the various sites of social media. 

4. Students will be capable of starting and managing social media marketing business in 

global economy. 

5. To enable the student to understand the online marketing related strategies. 

References: 

1. Chaffey, D., e-Marketing Excellence: Planning and Optimizing Your Digital Marketing, 

Burlington: Elsevier.  

2. Hanson, W. A. & Kalyanam, K., Internet Marketing & e-Commerce, Thomson 

Southwestern, Mason, Ohio.  

3.  Harris, L., Marketing the e-Business, Hoboken: Taylor & Francis.  

4. Krishnamurthy, S., Contemporary research in e-Marketing, Hershey, PA: Idea Group 

Publication. 

5. Stephen Dann & Susan Dann, E-Marketing: Theory and Application, Macmillan, New 

York. 

6. Seth Godin, E-Marketing, Berkley Publishing Group. 

7. Irvine Clarke & Theresa B. Flaherty Advances in Electronic Marketing, Idea Group 

Publishing, Hershey. 

PROJECT WORK 

https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor:%22Seth+Godin%22

